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Visual Merchandising Display Martin Pegler
This all-inclusive approach to best practices in visual merchandising includes a
new "Creative Challenge" chapter feature offering experiential tools to deepen
students' understanding of the material, plus full-page color photographs of the
latest retail concept stores.
The purpose of this workbook is to introduce the concept of store design from a
design direction. It is fully intended for students and store owners. It allows the
reader to fully understand all aspects of the retail store requirements and how
they all have an effect on the final product, the store. -- Introduction.
This textbook prepares future retail executives for the challenges they will face in
contemporary retailing and manufacturing. Concepts and Cases in Retail and
Merchandise Management, 2nd Edition, includes more than 70 cases that are
contextualized by clear introductions and give students a grounding in a wide
variety of contemporary retail management challenges. Case studies explore
topics ranging from how to position a store and its merchandise to how to
safeguard against cheap imports that threaten domestic manufacturers.
A career in fashion merchandising means working in a fast-paced, creative
industry-and a highly competitive one. 'Developing and Branding the Fashion
Merchandising Portfolio' is a guide to creating a portfolio and brand for yourself
that will stand out.
This informative, full-color text takes students step-by-step through the decisionmaking involved in the pre-production processes of apparel product
development---planning, forecasting, fabricating, line development, technical
design, pricing, sourcing, and distribution. It demonstrates how these processes
must be coordinated to get the right product to market, when consumers want it,
and at a price they are willing to pay. The 4th Edition has been edited around a
new metastructure to maximize student learning. It continues to build on the
themes of sustainability, business ethics, and the impact of fast fashion and
social media while seeking to address opportunities for both large and small
companies, and entrepreneurs. The text advances its discussion of how new
technologies continue to shorten the product development calendar. Chapters
have been updated to include current examples, updated charts and graphs, and
more case studies. There are updated references to contemporary developments
with examples relevant to today's student. New to this Edition · Includes
international examples and case studies that address the effects of globalization ·
Advances the discussion of the pros and cons of fast fashion vs. slow fashion ·
Revised, easier-to-read charts and graphs and 30% new color photographs ·
Thoroughly revised Chapters 12 (Sourcing) and 13 (Costing and Pricing) updated
with most recent info on trade laws, changes in sourcing criteria and wages in
international sourcing countries Beyond Design STUDIO · Study smarter with selfquizzes featuring scored results and personalized study tips · Review concepts
with flashcards of essential vocabulary · Watch videos that bring chapter
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concepts to life PLEASE NOTE: Purchasing or renting this ISBN does not include
access to the STUDIO resources that accompany this text. To receive free
access to the STUDIO content with new copies of this book, please refer to the
book + STUDIO access card bundle ISBN 9781501315480. STUDIO Instant
Access can also be purchased or rented separately on
BloomsburyFashionCentral.com.
This text identifies and explains the underlying principles of e-retailing and its
relationship with conventional retail methods.
Display Art features examples of ground-breaking visual merchandising and
window displays in some of the world's most glamorous shops, straight from the
creative minds of art directors, graphic designers and window display designers.
Visual merchandising can inspire consumers to interact with products, set a
brand apart from its competitors, foster brand preference, and encourage
purchases. This book highlights the relationship between brands, consumers,
products and the display environment, by way of examples of visual
merchandising from some of the world's most glamorous fashion emporia, such
as Hermès, Karl Lagerfeld, Cartier and Fendi, but also small outlets, department
stores, museums and bookshops. The projects included in this volume showcase
a wide array of ideas by renowned graphic design agencies and boutique
designers that have been successfully put into practice, focusing on aspects such
as structure, texture, lighting design, custom lettering, amusing illustrations,
delicate paper crafting, and installations made of multiple materials such as
wood, steel, fabric or rubber. All these displays are characterized by alluring
artwork that appeals to the senses and instincts of consumers and passers-by.
An impressive selection that showcases extremely sophisticated projects but also
simple, minimal and highly creative window displays, this book is the perfect
inspirational guide for art directors, visual merchandisers and fashion
professionals. Brands included: Adidas, Aïshti, Alko, Booma Group, Cartier,
Chloé, Coach, COS, Debenhams, Diesel, Dolce & Gabbana, Fendi, Fortnum &
Mason, Hackett, Harmay, Hermès, UNIQLO, Issey Miyake, John Lewis, Joseph
Fashion, Karen Miller, Karl Lagerfeld, Kiko Milano, Lacoste, LaGalleria, Le Bon
Marché, Liberty, Mulberry, Nordiska, Oasis, Printemps, Q25, RIBA, Seibu
Shibuya, Selfridges, Tate Modern, Topshop.
Revised edition of Visual merchandising and display, c2012.
Provides the kind of examples and information that lead to success in the fashion
retail world, including the characteristics of great salespeople, using digital and
social media, and adapting to change in the fashion marketplace.
Covers topics that are important to aspiring retail buyers and store management
personnel with responsibilities for managing retail sales and inventories.
This edition addresses up-to-date topics and trends in the retail environment. The
chapters cover such current shifts as retailers expanding into overseas markets
and others repositioning themselves to respond to the latest merchandising and
management trends.
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Fashion Brand Merchandising introduces the concepts and practices to help
students build, develop, and work with fashion brands. The book includes four
parts, each exploring an important facet of fashion brands and the fashion brand
process. This text covers how branding and merchandising activities are
interrelated and interdependent with respect to marketing fashion-related
products. In whatever capacity you engage with fashion brands-marketer,
merchandiser, retailer, designer, or student-this text covers what you need to
know to work successfully in the industry. Instructors, contact your Sales
Representative for access to Instructor's Materials.
The Fundamentals of Digital Fashion Marketing introduces and explores
contemporary digital marketing practices within the fashion industry. Clare Harris
clearly explains key digital marketing strategies and examines and illustrates their
role in fashion through exciting and memorable industry examples. Marketing
practices covered include online marketing, social media, video, mobile
technologies, in-store technologies, augmented reality and digital spaces. The
text features interviews and case studies from some of fashion's biggest brands
and most cutting-edge marketing companies, while also promoting active
learning through engaging activities and exercises. This all combines to create a
book that will inform, stimulate and inspire the next generation of creative
marketers.
Included is a truly extensive number of merchandise displays—on the selling floor
and in the store window—as well as communications and signage, lighting, color
stories, and digital technology. Organized by topic, each chapter is introduced by
the editor and illustrated with multiple photos from numerous retailers—more than
500 photos in total.
This book constitutes an essential tool for all professionals who want to work in the field
of visual merchandising in retail.
Holistic Retail Design sets out a theory that reshapes shopping by introducing
strategies in holistic constitution and the improvement of retail experiences. It covers
stationary, temporary and digital customer touch-points and intermediates between the
consumer, the retail brand and the products being offered. The theory shapes spaces,
platforms, events, interfaces, signage and communications, expanding scope whilst
introducing retail archetypes linking to customer role models. Features The authors
outline a new approach to retail design. Strategy applications are outlined per chapter,
with international best practice cases highlighted. Written by leading professors in the
field, Prof. Rainer Zimmermann and Prof. Philipp Teufel from the Peter Behrens School
of Arts, University of Applied Sciences Düsseldorf. Visually interesting with outstanding
graphic design.
A great introduction for retail students, this book offers a user-friendly reference guide
to all aspects of visual merchandising and covers both window dressing and in-store
areas. Using examples from a range of shops, from fashion emporia to small outlets,
the book offers practical advice on the subject, supported by hints and tips from
established visual merchandisers. It reveals the secrets of their toolkit and information
on the use of mannequins, the latest technology and how to construct and source
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props, and explains the psychology behind shopping and buyer behaviour. This new
edition contains new case studies and updated images. Presented through colour
photographs, diagrams of floor layouts and store case studies, and including invaluable
information such as a glossary of terms used in the industry, Visual Merchandising is an
essential handbook for anyone working in and learning about this exciting area.
A pictorial report on store interiors.
Where do shoppers meet before heading out to browse the stores? Why might they go
to a particular shop and not another? What first attracts them to a brand or garment?
Visual merchandising is concerned with all these questions, spanning the relationship
between consumer, environment, brand and product. As part of the Basics Fashion
Management series, Bailey and Baker introduce the principles underpinning successful
visual merchandising using examples from budget, mid-range and luxury brands. These
real-world examples take the form of detailed case studies and interviews, providing
hands-on advice from all levels of industry. This revised edition includes additional
coverage of online visual merchandising, lighting techniques, mannequin dressing and
integrating technology into displays.
A brand new edition of the bestselling text aimed at anyone in merchandising - from
store planners and manufacturers to visual merchandisers. Pegler zeroes in on all
aspects of visual merchandising and display, from classic techniques to the most avantgarde developments. Hundreds of textual and visual examples reveal how to add
interest to window and interior displays, optimizing the retailer's image and the target
market.
The creative and science-driven design of the point of sale has become a crucial
success factor for both retailers and service businesses. In the newly revised and
expanded edition of this book, you will learn some of the shopper marketing secrets
from the authors about how you can design your store to increase sales and delight
shoppers at the same time. By the time you are through reading, you will have learned
how shoppers navigate the store, how they search for products, and how you can make
them find the products you want them to see. You will also be able to appeal to shopper
emotions through the use of colors, scents, and music, as well as make shopping
memorable and fun by creating unique experiences for your shoppers. The focus is on
the practical applicability of the concepts discussed, and this accessible book is firmly
grounded in consumer and psychological research. At the end of each chapter, you will
find several takeaway points. The book concludes with the “Store Design Cookbook,”
full of ready-to-serve recipes for your own store design and visual merchandising
process.

Perry's Department Store: A Buying Simulation, 4th Edition, launches students
into the exciting role of being a retail buyer in the fashion industry using a unique
simulation approach that takes readers step-by-step through a real-life buying
experience. The text is organized into 10 chapters that walk students through the
various steps a new buyer would take to complete a six-month buying plan and a
merchandise assortment plan for the women's contemporary apparel, junior
apparel, women's accessories, men's apparel and accessories, men's
contemporary apparel, children's, or home furnishings markets. The fourth edition
has been revised with statistical information to reflect a more contemporary
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structure and business model for a successful department store. The new Perry's
Department Store is organized to reflect a larger-scale department store in
today's market. Students interact by researching current market and industry
trends to build their business. The charts and worksheets in this book and
companion website, Perry's Department Store: A Buying Simulation STUDIO, are
replicas of those found in the retail and wholesale industry to expose students to
the procedures and policies they can expect to find in a first job as an assistant
buyer. This new edition and STUDIO launch students directly into the exciting
role of a retail buyer in the fashion industry. PLEASE NOTE: Purchasing or
renting this ISBN does not include access to the STUDIO resources that
accompany this text. To receive free access to the STUDIO content with new
copies of this book, please refer to the book + STUDIO access card bundle ISBN
9781501395307. STUDIO Instant Access can also be purchased or rented
separately on BloomsburyFashionCentral.com.
Your 100% Actionable, Proven Framework for Delivering Rock-Solid Social
Media Business Metrics—Painlessly Think social marketing is worth it? Prove it. If
your boss hasn’t demanded that yet, he will. Then what? Hand him some jive
about “return on conversation”? Think that’ll fly? You’ll be gone so fast you
won’t know what hit you. You know damn well what your boss cares about:
Sales Volume. Costs. Revenue. This book will help you measure all that:
credibly, accurately, and in drill-down detail. Bet you can’t wait to see his face
when you walk in with metrics that stand up to his most brutal questions. We’re
not just talking about getting “buy-in” or begging for your proverbial “seat at the
table.” We are talking about numbers that make careers. This book will prove
your indispensability to even the most clueless executive in your company.
Here’s the best part: It’s not hard. You won’t need to become a math nerd. The
tools are cheap (or free), and you’re probably sitting on most of the data. This
book will give you everything else, including simple step-by-step techniques for
creating measurable strategies and getting the data to prove they deliver. You’ll
also get super helpful hands-on exercise worksheets where you can jot down
your answers and notes. Nichole Kelly has been refining this stuff for 14 years.
She’s helped hundreds of marketers prove their value to bosses and
boardrooms. Now it’s your turn. If you’re a marketer or agency pro, this is a
game you have to play. Win it. Reliable answers to questions like: How much
revenue did our activities on social media platforms generate this month? Are
social media prospects more likely to convert to customers? Which status update
delivered the highest conversion rate? How long do we retain new social media
customers? Do they spend more or less than customers from other channels? Do
they make repeat purchases more often than other customers? And much more…
A basic text for those who want an overview and chronology of western costume,
it discusses the dress of each era within its historical, cultural and economic
contexts.
Successful fashion merchandising, branding and communication start with
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satisfyingly sensory and interactive shopping experiences. With Kate Schaefer's
beautifully illustrated and practical book, learn how retailers create these
experiences to connect with shoppers, enhance the retail experience, and
achieve brand loyalty. With company highlights from brands such as Amazon Go,
FIT:MATCH and Sephora, Swipe, Scan, Shop shows how fashion retailers are
embracing the omnichannel retail experience, by using virtual and augmented
reality, beacon technologies and facial recognition, among others. As shoppers
become more dependent on digital devices as part of their shopping experience,
visual merchandisers are adapting by incorporating mobile tech to tell a story,
alert shoppers of product locations and inventory levels, and allow for the
customization of products and sharing with friends. With a companion website
that includes resources and links to further information and videos discussed in
the book, this practical guide shows how to inform, entice, and engage customers
by incorporating social technology throughout the shopping experience.
Winning Retail Store Design Solutions. If you are to develop highly effective store
designs that translate into increased sales and profits for your clients, then Martin
M. Pegler's Store of the Year, No. 10 is just the ticket for you. From fashion and
accessories. . .to home furnishings. . .to "entertainment" outlets and more-this
idea-inspiring tool gives you practical solutions for such crucial factors as store
material and colors. . .spatial arrangement. . .stock control. . .merchanidse
presentation. . .and more. Bonus: Get great new ideas by exploring breakthrough
retail establishments in 16 different countries; Discover the success secrets of all
types of stores-ranging from upscale to mass market-and turn their succeses into
your own packed with more than 300 full-color illustrations over 100 stores.
A visual casebook and primer on how architects and designers transform a
company's name and values into a three-dimensional retail space.
This best-selling text is for anyone in merchandising from store planners and
manufacturers to visual merchandisers. Pegler zeroes in on all aspects of visual
merchandising and display, from classic techniques to the most avant-garde
developments. Using hundreds of textual and visual examples, the author reveals
how to add interest to window and interior displays, optimizing the retailer's
image and the target market.
An introductory text that balances retail theory, application and math concepts within the
context of buying. New companion website includes basic math tutorials and more
assignments using computerized spreadsheets.
This work showcases the best in store visual merchandising, demonstrating how the creative
use of design, architecture, lighting, fixturing, and merchandise presentation and display can
turn selling space into sales.
Providing a balance betwen theory and practice, this guide to retail management includes
useful career information and takes a strategic approach to decision making.
Containing fully updated and beautifully illustrated need-to-know info, this revised second
edition of the bestselling textbook on fashion buying contains everything today's fashion
management student needs to give them a clear head-start in this lucrative but highly
competitive industry. Fashion Buying uniquely looks at what fashion buying entails in terms of
the activities, processes and people involved - from the perspective of the fashion buyer. The
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book breaks down the five key areas of buying activity for those wishing to pursue a career in
the industry, crucially exploring the role of the fashion buyer, sources of buying inspiration,
sourcing and communication, merchandise planning and trends in fashion buying. Featuring
completely revised content on retail typology (including need-to-know info on demographics,
price points and markets), and selecting and buying garments (line sheets, purchase orders
and lookbooks), Fashion Buying now includes valuable new sections on customer profiling,
merchandise pricing (mark-ups, markdowns and how pricing is calculated for profit), and
trends. Also included in this practical handbook are insightful interviews with both established
and emergent fashion creatives. Business case studies put the contents of each chapter into
professional context and provide insider perspective; while industry-focused exercises and
activities enable readers to practise applying their new skills and so gain a competitive
advantage in both their studies and buying careers. Written by industry experts, Fashion
Buying is an invaluable go-to resource and leading textbook for fashion design, marketing,
buying and merchandising students.
Here is a collection of convivial cafes so unique and creatively designed they deserve a
reference all their own. This extraordinary guide highlights dozens of establishments ranging
from the elaborate and sophisticated to modest neighborhood pubs. The 250 full-color photos
detail a cross section of themes and ideas ranging from romantic and intimate to hip and
eclectic -- but all of them integrate food, art, and architecture in a memorable way. A tour that
will delight the senses!
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