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Marketing An Introduction 10th Edition
In Marketing Research, 10th Edition, authors Carl McDaniel and Roger Gates share their
industry experience to teach students how to make critical business decisions through the
study of market research. Designed for marketing research courses, the authors' practical,
applications-based approach features Real Data, Real People, and Real Research, to prepare
students to conduct and use market research for future careers in business. Co-author Roger
Gates, President of DSS Research, infuses the text with a practitioner perspective, helping
students learn how to use marketing research through a practical presentation of theory and
practice. WileyPLUS Learning Space is an easy way for students to learn, collaborate, and
grow. With WileyPLUS Learning Space, students create a personalized study plan, assess
progress along the way, and make deeper connections as they interact with the course
material and each other. This collaborative learning environment provides immediate insight
into strengths and problem areas through a combination of dynamic course materials and
visual reports so that you can act on what’s most important. *Access to WileyPLUS Learning
Space is sold separately.
Instructors, looking for a better way to manage homework? Want to save time preparing for
lectures? Would you like to help students develop stronger problem-solving skills? If so,
eGrade Plus has the answers you need. eGrade Plus offers an integrated suite of teaching and
learning resources, including an online version of Black's Business Statistics for Contemporary
Decision Making, Fourth Edition Update, in one easy-to-use Web site. Organized around the
essential activities you perform in class, eGrade Plus helps you: Create class presentation
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using a wealth of Wiley-provided resources. you may easily adapt, customize, and add to his
content to meet the needs of your course. Automate the assigning and grading of homework or
quizzes by using Wiley-provided question banks, or by writing your won. Student results will be
automatically graded and recorded in your gradebook. Track your students' progress. An
instructor's gradebook allows you to an analyze individual and overall class results to
determine each student's progress and level of understanding. Administer your course. eGrade
Plus can easily be integrated with another course management system, gradebook, or other
resources you are using in your class. Provide students with problem-solving support. eGrade
Plus can link homework problems to the relevant section of the online text, providing contextsensitive help. Best of all, instructors can arrange to have eGrade Plus packaged FREE with
new copies of Business Statistics for Contemporary Decision Making, Fourth Edition Update,
All instructors have to do is adopt the eGrade Plus version of this book and activate their
eGrade Plus course.
This book is not available as a print inspection copy. To download an e-version click here or for
more information contact your local sales representative. Get 12 months FREE access to an
interactive eBook when purchasing the paperback* Previous edition winner of the British Book
Design and Production Award for "Best Use of Cross Media 2014" This easy to use resource
allows students to switch from digital to the print text and back again, opening windows to the
world of marketing through cases that are vibrant and engaged, links that allow students to
explore topics in more detail and content to encourage relating theory to practice. Recognizing
the importance of ongoing technological and social developments and the increasing
connectedness of consumers that has profound implications for the way marketing operates
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and students learn, the 4th edition demystifies key technologies and terminology,
demonstrating where and how emerging digital marketing techniques and tools fit in to
contemporary marketing planning and practice. The new edition welcomes a new 3rd author
and has been fully updated to include: 31 New case studies (including 5 new end of chapter
and 26 new ‘focus boxes’), featuring a greater number of case studies from digital/social
media marketing, Uber and the sharing economy, Google and crowdsourcing and Amazon’s
drone delivery service. Even more content on digital marketing integrated throughout, including
key issues such as social media, mobile marketing, co-creation, cutting edge theory. A fully
updated and streamlined interactive eBook led by student feedback. Focus boxes throughout
the text such as Global, Consumer, B2B and Ethical - all with a greater emphasis on digital
communication - reinforce key marketing trends and relate theory to practice. Each chapter
also ends with a case study revolving around topics, issues and companies that students can
relate to such as Taylor Swift taking on Spotify. The new edition comes packed with features
that can be used in class or uploaded onto a course management system and which students
can use in their own self-directed study. Furthermore, the book is complemented by a FREE
interactive eBook with access to web links, video links, SAGE journal articles, MCQ’s,
podcasts and flashcards, allowing access on the go and encouraging learning and retention
whatever the learning style. Suitable as core reading for undergraduate marketing students.
*Interactivity only available through Vitalsource eBook included as part of paperback product
(ISBN 9781526426321). Access not guaranteed on second-hand copies (as access code may
have previously been redeemed).
Materials Science and Engineering: An Introduction promotes student understanding of the
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three primary types of materials (metals, ceramics, and polymers) and composites, as well as
the relationships that exist between the structural elements of materials and their properties.
This book focuses on problem-solving from managerial, consumer, and societal perspectives.
It emphasizes both the business managerial aspects of risk management and insurance and
the numerous consumer applications of the concept of risk management and insurance
transaction. The tenth edition has been reorganized and fully updated to highlight the
increased importance of risk management and insurance in business and society. In particular,
the tenth edition refocuses its attention on corporate risk management, reflecting its growing
importance in today's economy.
This title was first published in 2000: The author's masterly exposition of the principles and
practice of project management has been pre-eminent in its field for four decades. It was
among the very few early books to treat project management holistically, rather than as a
collection of separate techniques. It thus explains the entire project management process in
great detail, demonstrating techniques ranging from the simplest of charts to sophisticated
computer applications. Everything is reinforced throughout with case examples and diagrams.
The text has been completely restructured and largely rewritten for this ninth edition, so that
the sequence now follows even more closely the life-cycle of a typical project from its earliest
definition to final close-out. Case examples and diagrams have all been reviewed, updated,
augmented or replaced.
Callister's Materials Science and Engineering: An Introduction promotes student understanding
of the three primary types of materials (metals, ceramics, and polymers) and composites, as
well as the relationships that exist between the structural elements of materials and their
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properties. The 10th edition provides new or updated coverage on a number of topics,
including: the Materials Paradigm and Materials Selection Charts, 3D printing and additive
manufacturing, biomaterials, recycling issues and the Hall effect.
Discourse and Management offers a unique combination of discourse analysis and critical
management studies. Presenting a fresh perspective on organizational discourse, this book
twins theoretical insight with hands-on advice on tackling methodological challenges. Packed
with real-life examples and case studies, it explains how a critical, language-centred approach
can help to explore issues such as identity, persuasion and power. It encourages critical
engagement with theories, methods and concepts, providing practical tools for research
projects and adaptable skills for self-reflection. • Accessibly written and clearly structured. •
Assumes no prior knowledge of linguistics or discourse studies. • Introduces key concepts and
methodological tools for approaching discourse analysis from a critical perspective. This is the
perfect resource for advanced undergraduate, postgraduate and PhD students of organization
and management, as well as researchers interested in adding critical discourse analysis to
their repertoire of methods.

Heritage, Culture and Society contains the papers presented at the 3rd
International Hospitality and Tourism Conference (IHTC2016) & 2nd International
Seminar on Tourism (ISOT 2016), Bandung, Indonesia, 10—12 October 2016).
The book covers 7 themes: i) Hospitality and tourism management ii) Hospitality
and tourism marketing iii) Current trends in hospitality and tourism management
iv) Technology and innovation in hospitality and tourism v) Sustainable tourism
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vi) Gastronomy, foodservice and food safety, and vii) Relevant areas in
hospitality and tourism Heritage, Culture and Society is a significant contribution
to the literature on Hospitality and Tourism, and will be of interest to professionals
and academia in both areas.
The papers presented in this work cover themes such as sustainable tourism;
ICT and tourism; marine tourism; tourism and education; tourism, economics,
and finance; tourism marketing; recreation and sport tourism; halal & sharia
tourism; culture and indigenous tourism; destination management; tourism
gastronomy; politic, social, and humanities in tourism; heritage tourism; medical
& health tourism; film induced tourism; community based tourism; tourism
planning and policy; meeting, incentive, convention, and exhibition; supply chain
management; hospitality management; restaurant management and operation;
safety and crisis management; corporate social responsibility (CSR); tourism
geography; disruptive innovation in tourism; infrastructure and transportation in
tourism development; urban and rural tourism planning and development;
community resilience and social capital in tourism. The 4th ISOT 2020 aimed at
(1) bringing together scientists, researchers, practitioners, professionals, and
students in a scientific forum and (2) having discussions on theoretical and
practical knowledge about current issues in tourism. The keynote speakers
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contributing to this conference are those with expertise in tourism, either in an
academic or industrial context.
This popular introductory textbook provides an overview of more than 3 million
years of human prehistory. Written in an accessible and jargon-free style, this
engaging volume tells the story of humanity from our beginnings in tropical Africa
up to the advent of the world’s first urban civilizations. A truly global account,
World Prehistory surveys the latest advances in the study of human origins and
describes the great diaspora of modern humans in the millennia which followed
as they settled Europe, Asia and the Americas. Later chapters consider seminal
milestones in prehistory: the origins of food production, the colonization of the
offshore Pacific and the development of the first more complex human societies
based, for the most part, on agriculture and stock raising. Finally, Fagan and
Durrani examine the prevailing theories regarding early state-organized societies
and the often flamboyant, usually volatile, pre-industrial civilizations which
developed in the Old World and the Americas. Fully updated to reflect new
research, controversies, and theoretical debates, this unique book continues to
be an ideal resource for the beginner first approaching archaeology. Drawing on
the experience of two established writers in the field, World Prehistory is a
respected classic which acquaints students with the fascinations of human
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prehistory.
Introduction to Business covers the scope and sequence of most introductory
business courses. The book provides detailed explanations in the context of core
themes such as customer satisfaction, ethics, entrepreneurship, global business,
and managing change. Introduction to Business includes hundreds of current
business examples from a range of industries and geographic locations, which
feature a variety of individuals. The outcome is a balanced approach to the
theory and application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.
This bestselling professional reference has helped over 100,000 engineers and
scientists with the success of their experiments. The new edition includes more
software examples taken from the three most dominant programs in the field:
Minitab, JMP, and SAS. Additional material has also been added in several
chapters, including new developments in robust design and factorial designs.
New examples and exercises are also presented to illustrate the use of designed
experiments in service and transactional organizations. Engineers will be able to
apply this information to improve the quality and efficiency of working systems.
For undergraduate courses on the Principles of Marketing. An introduction to the
world of marketing using a proven, practical, and engaging approach Marketing:
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An Introduction shows students how customer value--creating it and capturing
it--drives every effective marketing strategy. Using an organization and learning
design that includes real-world examples and information that help bring
marketing to life, the text gives readers everything they need to know about
marketing in an effective and engaging total learning package. The Thirteenth
Edition reflects the latest trends in marketing, including new coverage on online,
social media, mobile, and other digital technologies, leaving students with a
richer understanding of basic marketing concepts, strategies, and practices. Also
Available with MyMarketingLabTM This title is also available with
MyMarketingLab--an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. NOTE: You are
purchasing a standalone product; MyMarketingLab does not come packaged with
this content. If you would like to purchase both the physical text and
MyMarketingLab search for: 0134472497 / 9780134472492 Marketing: An
Introduction Plus MyMarketingLab with Pearson eText -- Access Card Package
Package consists of: 013414953X / 9780134149530 Marketing: An Introduction
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0134132351 / 9780134132358 MyMarketingLab with Pearson eText -- Access
Card -- for Marketing: An Introduction
An introduction to marketing concepts, strategies and practices with a balance of
depth of coverage and ease of learning. Principles of Marketing keeps pace with
a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter
features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
For college students in courses with the same topic in communication disorders,
psychology, and education. A best-selling, comprehensive, easy-to-understand
introduction to language development. This best-selling introduction to language
development text offers a cohesive, easy-to-understand overview of all aspects
of the subject, from syntax, morphology, and semantics, to phonology and
pragmatics. Each idea and concept is explained in a way that is clear to even
beginning students and then reinforced with outstanding pedagogical aids such
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as discussion questions, chapter objectives, reflections, and main point boxed
features. The book looks at how children learn to communicate in general and in
English specifically, while emphasizing individual patterns of communication
development. The new Ninth Edition continues the distribution of bilingual and
dialectal development throughout the text; expands the discussion of children
from lower-SES families, including those living in homeless shelters; makes
substantial improvements in the organization and clarity of Chapter 4 on
cognition and its relationship to speech and language; consolidates information
on Theory of Mind in one chapter; improves readability throughout with more
thorough explanations, simplification of terms, and increased use of headings
and bullets; weeds out redundancies and asides to help streamline the reading;
provides more child language examples throughout; and thoroughly updates the
research, including the addition of several hundred new references.
Marketing Research provides comprehensive information on both the quantitative methods
used in marketing research and the many considerations a manager faces when interpreting
and using market research findings. Marketing research hot topics are featured, including
competitive intelligence, published secondary data and the Internet, and marketing research
suppliers and users. Each chapter helps you explore ethical dilemmas related to the topics
discussed, the uses and needs for marketing research across business functions, and how to
use the Internet to gather marketing research data in an efficient, cost-effective manner. By
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focusing on the managerial aspects of marketing research, this book provides you with both
the tools to conduct marketing research, as well as those to interpret the results and use them
effectively as a manager.
ALERT: Before you purchase, check with your instructor or review your course syllabus to
ensure that you select the correct ISBN. Several versions of Pearson's MyLab & Mastering
products exist for each title, including customized versions for individual schools, and
registrations are not transferable. In addition, you may need a CourseID, provided by your
instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access
codes for Pearson's MyLab & Mastering products may not be included when purchasing or
renting from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an access code, the
access code may have been redeemed previously and you may have to purchase a new
access code. Access codes Access codes that are purchased from sellers other than Pearson
carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with
the seller prior to purchase. -- An accessible and well-written approach to advertising.
Advertising tracks the changes in today's dynamic world of media and marketing
communication-as well as the implications of these changes to traditional practice-and
presents them to readers through an accessible, well-written approach. The ninth edition
highlights the increasing importance of consumers as the driving force in today's advertising
strategies, social media, and the Internet evolution/revolution. It also includes an increased
IMC and brand focus.
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friendly, Introduction to the Theories of Learning places learning in its historical perspective
and provides appreciation for the figures and theories that have shaped 100 years of learning
theory research. The 9th edition has been updated with the most current research in the field.
With Pearson's MySearchLab with interactive eText and Experiment's Tool, this program is
more user-friendly than ever. Learning Goals Upon completing this book, readers should be
able to: Define learning and show how the learning process is studied Place learning theory in
historical perspective Present essential features of the major theories of learning with
implications for educational practice Note: MySearchLab does not come automatically
packaged with this text. To purchase MySearchLab, please visit: www.mysearchlab.com or
you can purchase a ValuePack of the text + MySearchLab (at no additional cost).
Strategic Marketing Management: The Framework outlines the essentials of marketing theory
and offers a structured approach to identifying and solving marketing problems. This book
presents a strategic framework to guide business decisions involving the development of new
offerings and the management of existing products, services, and brands.
This second Asia Pacific edition of International Marketing continues to offer up-to-date
examples from Australia, New Zealand and throughout the Asia Pacific region alongside an
international perspective to provide a truly global context. The text examines the unique
conditions in which businesses from this region operate, concentrating on the challenges that
face marketers. Students are provided with a comprehensive overview of both the theory and
application of international marketing, including an examination of the distinct issues that affect
a range of enterprises from start-up operations to small, medium and multinational firms. The
ongoing concerns of the environment and the sustainability of business are integrated
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throughout the text. Other important emergent areas affecting the practice of international
marketing, such as corporate social responsibility and the dominance of social media and ecommerce are also discussed. To aid class discussions, short case studies are presented at
the end of each chapter as well as a case for more extensive analysis at the end of each part.
To encourage a learn by doing approach, additional activities for students are available from
the companion website: www.cengage.com.au/czinkota2e
Updated throughout with new vignettes, boxes, cases, and more, this classic text blends the
most recent sales management research with real-life "best practices" of leading sales
organizations. The text focuses on the importance of employing different sales strategies for
different consumer groups, and on integrating corporate, business, marketing, and sales
strategies. It equips students with a strong foundation in current trends and issues, and
identifies the skill sets needed for the 21st century.
Strategic Marketing Management (5th edition) offers a comprehensive framework for strategic
planning and outlines a structured approach to identifying, understanding, and solving
marketing problems. For business students, the theory advanced in this book is an essential
tool for understanding the logic and the key aspects of the marketing process. For managers
and consultants, this book presents a conceptual framework that will help develop an
overarching strategy for day-to-day decisions involving product and service design, branding,
pricing, promotions, and distribution. For senior executives, the book provides a big-picture
approach for developing new marketing campaigns and evaluating the success of ongoing
marketing programs.
A perennial bestseller since 1997, this updated tenth edition of Understanding Research
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Methods provides a detailed overview of all the important concepts traditionally covered in a
research methods class. It covers the principles of both qualitative and quantitative research,
and how to interpret statistics without computations, so is suitable for all students regardless of
their math background. The book is organized so that each concept is treated independently
and can be used in any order without resulting in gaps in knowledge—allowing it to be easily
and precisely adapted to any course. It uses lively examples on contemporary topics to
stimulate students’ interest, and engages them by showing the relevance of research methods
to their everyday lives. Numerous case studies and end-of-section exercises help students
master the material and encourage classroom discussion. The text is divided into short,
independent topic sections, making it easy for you to adapt the material to your own teaching
needs and customize assignments to the aspect of qualitative or quantitative methods under
study—helping to improve students’ comprehension and retention of difficult concepts.
Additional online PowerPoint slides and test bank questions make this a complete resource for
introducing students to research methods. New to this edition: New topic section on design
decisions in research Additional material on production of knowledge and research methods
Significant development of material on ethical considerations in research Fresh and
contemporary examples from a wide variety of real, published research Topic-specific
exercises at the end of each section now include suggestions for further steps researchers can
take as they build their research project.
For undergraduate principles of marketing courses. This ISBN is for the bound textbook, which
students can rent through their bookstore. An introduction to marketing using a practical and
engaging approach Marketing: An Introduction shows students how customer value -- creating
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it and capturing it -- drives effective marketing strategies. The 14th Edition reflects the major
trends and shifting forces that impact marketing in this digital age of customer value,
engagement, and relationships, leaving students with a richer understanding of basic
marketing concepts, strategies, and practices. Through updated company cases, Marketing at
Work highlights, and revised end-of-chapter exercises, students are able to apply marketing
concepts to real-world company scenarios. This title is also available digitally as a standalone
Pearson eText, or via Pearson MyLab Marketing which includes the Pearson eText. These
options give students affordable access to learning materials, so they come to class ready to
succeed. Contact your Pearson rep for more information.
For undergraduate and graduate courses in global marketing The excitement, challenges, and
controversies of global marketing. Global Marketing reflects current issues and events while
offering conceptual and analytical tools that will help students apply the 4Ps to global
marketing. MyMarketingLab for Global Marketing is a total learning package. MyMarketingLab
is an online homework, tutorial, and assessment program that truly engages students in
learning. It helps students better prepare for class, quizzes, and exams–resulting in better
performance in the course–and provides educators a dynamic set of tools for gauging
individual and class progress.
For the first time in history, eradicating world poverty is within our reach. Yet around the world,
a billion people struggle to live each day on less than many of us pay for bottled water. In The
Life You Can Save, Peter Singer uses ethical arguments, illuminating examples, and case
studies of charitable giving to show that our current response to world poverty is not only
insufficient but morally indefensible. The Life You Can Save teaches us to be a part of the
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solution, helping others as we help ourselves.
Accounting and Finance: An Introduction, now in its eighth edition, contains all the information
you need to start your business career. With its use of practical techniques and real-world
examples, this best-selling text teaches you the basics of understanding and using financial
information. This comprehensive guide covers financial accounting, management accounting
and financial management in a single text, and provides you with the tools to make informed,
successful business decisions. Key Features Up-to-date coverage, including the latest IFRSs
and corporate governance content plus a discussion of financing and dividend policies
Accessible step-by-step approach helps you master the subject one step at a time New real
world examples provide opportunities to apply and develop techniques Progress checks,
activities and exercises reinforce learning Focus on decision-making prepares you for careers
in business Eddie McLaney is Visiting Fellow in Accounting and Finance at Plymouth
University. Peter Atrill is a freelance academic and author working with leading institutions in
the UK, Europe and SE Asia. He was previously Head of Accounting and law and Head of
Business and Management at the Plymouth University Business School
Now in the Ninth Edition, Jerry Bigner's "Parent-Child Relations," the classic resource for child
development professionals and parents themselves, has undergone a thorough revision
anchored by the vision of the late Dr. Bigner and executed by new co-author, Clara
Gerhardt.Maintaining its fundamental structure and unique approach, the text uses family
systems and systemic family development theory as a framework to explore how parent-child
relations change in tandem with developmental changes occurring with children, adults, and
the wider family system. Thoughtful updates and revisions were done to increase the
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effectiveness and currency of the text. The text continues to provide strong emphasis on
various theoretical and practical models pertaining to parenting. For decades now, this classic
text has prepared countless teachers and practitioners by its proven and practical approach,
utilizing family systems and systemic family development theory to explore how parent-child
relations change in tandem with developmental changes occurring with children, adults, and
the wider family system. The most comprehensive and current resource available to students
as they prepare for working with parents and families, and for their roles as parents
themselves, this best-selling resource carries on the essential message of its originator, Dr.
Jerry Bigner, and will continue to nurture future family scholars and practitioners for years to
come.
This package contains the following components: 0136084206 / 9780136084204 Principles of
Marketing, Student Value Edition013609886X / 9780136098867 MyMarketingLab with Pearson
eText -- Access Card -- for Principles of Marketing
This is the eBook of the printed book and may not include any media, website access codes,
or print supplements that may come packaged with the bound book. For undergraduate
Principles of Marketing courses. Real people making real choices Marketing: Real People,
Real Choices is the only text to introduce marketing from the perspective of real people, who
make real marketing decisions, at leading companies everyday. Timely, relevant, and dynamic,
this reader-friendly text shows readers how marketing concepts are implemented, and what
they really mean in the marketplace. The 9th Edition presents more information than ever on
the core issues every marketer needs to know, including value, analytics and metrics, and
ethical and sustainable marketing. And with new examples and assessments, the text helps
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readers actively learn and retain chapter content, so they know what’s happening in the world
of marketing today.
This book provides an overview of human development and includes the relationship between
motor development and cognitive and social development. It explores factors affecting
development, including effects of early stimulation and deprivation. The book addresses
assessment in motor development.

Emphasizing safe and effective drug administration, Introduction to Clinical
Pharmacology, 10th Edition, helps you understand the principles of pharmacology and
prevent medication errors. It promotes safety by showing how drugs and drug classes
work, so you can understand why drugs are given, as well as the adverse effects and
drug interactions that may occur. A thorough nursing process section with each drug
class outlines the nurse’s role when administering drugs. The updated Get Ready for
the Next Generation NCLEX® Examination! feature offers case studies with Next
Generation NCLEX-format questions to help you prepare for the new licensure
examination. Ideal scope of content and readability for LPN/LVN programs includes
basic, need-to-know pharmacology content. Safety Alert boxes highlight important
nursing considerations for safe medication administration and monitoring. Lifespan
Considerations boxes for children and older adults draw attention to information that
would be especially important when giving a specific drug to patients of those age
groups. A focus on understanding drug classes helps students understand the actions
and uses of drug classes and provides a framework for safe, effective practice as new
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drugs are introduced to the market. Video clips on medication administration
procedures provide students with a visual reference for safe medication administration.
Key terms with phonetic pronunciations and text page references help improve
students’ terminology and language skills before they enter clinical practice. Essential
content is highlighted throughout the text, as in all of Elsevier’s LPN Threads
textbooks, with features such as Top Tips for Safety, Memory Joggers, and Lifespan
Considerations boxes. NEW! Get Ready for the Next Generation NCLEX®
Examination! section includes key points, review questions, and case studies with Next
Generation NCLEX-format questions to prepare students for the new licensure
examination. NEW! Reorganized chapters break up lengthy content and more logically
present pharmacological content by body system or major disorder. UPDATED!
Coverage of newly approved and updated pharmaceutical treatments and drugs
prepares students for practice.
Easily accessible, real-world and practical, Dalrymple's Sales Management 10e by
Cron and DeCarlo introduces the reader to the issues, strategies and relationships that
relate to the job of managing an effective sales force. With a lively and engaging style,
this book places emphasis on developing a sales force program and managing
strategic account relationships. With additional information on team development,
diversity in the work force, problem-solving skills, and financial issues, this title provides
a complete guide for taking student past the classroom and into a future career in sales
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management.
Highly practical and engaging, Sports Marketing equips students with the skills,
techniques, and tools they need to be successful marketers in any sporting
environment. The book combines scholarly theory with the perspectives of those who
have been actively involved in the sports business. A worldwide range of examples
from all levels of sports, as well as insider expertise, strongly ties classroom learning to
real-world practice, and assures students that the theory is relevant. New material
includes: • Expanded coverage of marketing analytics and the use of market-driven
tactics showing students how to strengthen customer relationships and maximize profits
• Greater attention to the impact of new technologies on customer relationships, such
as social media, content marketing, ticketing strategies, and eSports, ensuring students
are exposed to the latest advancements in marketing for sports • A stronger global
focus throughout the book, including several new cases from outside the U.S., as well
as coverage of international sporting organizations, such as FIFA and the ever popular
English Premier League • Six new "You Make the Call" short cases to offer
opportunities for analysis and decision making in sectors of sports marketing including
sports media, experiential events, and eSports These popular "You Make the Call"
cases and review questions stimulate lively classroom discussion, while chapter
summaries and a glossary further support learning. Sports Marketing will give students
of sports marketing and management a firm grasp of the ins and outs of working in
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sports.
"This is one of the best texts I have seen in a while...It makes the world of criminology
less daunting and more relevant." —Allyson S. Maida, St. John’s University Introduction
to Criminology, Tenth Edition, is a comprehensive introduction to the study of
criminology, focusing on the vital core areas of the field—theory, method, and criminal
behavior. With more attention to crime typologies than most introductory texts, Hagan
and Daigle investigate all forms of criminal activity, such as organized crime, white
collar crime, political crime, and environmental crime. The methods of operation, the
effects on society and policy decisions, and the connection between theory and criminal
behavior are all explained in a clear, accessible manner. A Complete Teaching &
Learning Package SAGE Premium Video Included in the interactive eBook! SAGE
Premium Video tools and resources boost comprehension and bolster analysis.
Preview a video now. Interactive eBook Includes access to SAGE Premium Video,
multimedia tools, and much more! Save when you bundle the interactive eBook with the
new edition. Order using bundle ISBN: 978-1-5443-6676-0. Learn more. SAGE
coursepacks FREE! Easily import our quality instructor and student resource content
into your school’s learning management system (LMS) and save time. Learn more.
SAGE edge FREE online resources for students that make learning easier. See how
your students benefit. .
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