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Because the battle begins before a book even hits the selves, an author needs every
weapon to get ahead of the competition. Guerrilla Marketing for Writers is packed with
proven insights and advice, it details 100 ÒClassified secretsÓ that will help autho
In Today's Job Jungle, the Guerrilla is King "You'll learn how to build a compelling new
network in days that gets you sit-down meetings with decision makers who can hire
you, for jobs that aren't advertised or don't even exist yet." —Kevin Donlin, creator,
TheSimpleJobSearch.com; co-creator, The Guerrilla Job Search Home Study Course
"This book is brilliant. Packed with stories, examples, and tactics to help you at any
point in your job search-this book is all about landing a real job with intense competition
in a minimal amount of time." —Jason Alba, CEO, JibberJobber.com; author, I'm on
LinkedIn—Now What??? "Recruiters: read this book! You're going to need it. When
people start following the advice in Guerrilla Marketing for Job Hunters 2.0, you're going
to be looking for a job." —Shelly Harrison, founder and CEO, Launch Pad "Job hunters
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told the 'what' of job hunting, they want and need to know the 'hows.'
They are all here and then some." —Dave Opton, founder and CEO, ExecuNet.com
"Changes in information and communication technologies have created new
opportunities and pitfalls for the job seeker. Stand out from the crowd and truly shine by
illuminating your most important talents to the broadest audience—in a cost-effective
fashion." —Sam Zales, President, Zoom Information Inc. "Don't get lost on the
battlefield, win the war. Guerrilla Marketing for Job Hunters 2.0 will give you the
ammunition to get noticed." —Donato Diorio, CEO, Broadlook Technologies "Lays out a
straightforward and detailed 'plan of attack' for every step of a job search...an
indispensable tool for job seekers to land the interview." —Gautam Godhwani, CEO,
SimplyHired.com "Competition for the best positions is especially fierce and every
candidate will be looking for an edge. If you want to get the edge...you need to get this
great new book." —Steven Rothberg, founder, CollegeRecruiter.com "The only book that
explains step by step, how to land interviews with the companies you choose AND
create a high-visibility profile attracting employers-like a moth to a flame." —Terrence
Kulka, Director, Executive MBA Program, Telfer School of Management, University of
Ottawa "Beyond your Guerrilla Resume...here's how to take charge of your personal
brand, and stand out from the crowd leveraging LinkedIn, Facebook, MySpace,
YouTube, Twitter, and more." —Peter Clayton, CEO, Total Picture Radio P.S.—We knew
you'd read this far. How did we know this? Please turn to Chapter 5 and read, "One
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End Your Guerrilla Cover Letter."
Can 50,000+ Job Hunters be Wrong? Well, maybe, but highly doubtful! Over 50,000 job
hunters used the ground-breaking, revolutionary tactics and strategies featured in the
international best-selling job hunting book Headhunter Hiring Secrets: The Rules of the
Hiring Game Have Changed . . . Forever! (first published in 2010) to aid them in their
job search during one of the most challenging job markets in generations. Now comes
the much anticipated sequel to this widely popular job-hunting book, Headhunter Hiring
Secrets 2.0. In this completely updated and totally revised edition of the original book,
author Skip Freeman, one of the nation's top "headhunters," once again shows today's
job hunters precisely what they must do to effectively compete in the still challenging
job market. He shows them how to be thoroughly prepared--before even thinking about
venturing into the job market--and how to dramatically improve their chances of landing
an exciting new job. Using a step-by-step, detailed approach, here are just a few of the
proven tactics and strategies Skip addresses in Headhunter Hiring Secrets 2.0 . . . How
to . . . Jump start and take TOTAL control of your job search. Avoid the "apply online"
"black hole." Get headhunters and other hiring professionals and jobs finding you.
Ensure that your cover letter not only gets READ but also lands you the interview. Find
and get to "the boss" ahead of your competition. ACE any interview. FACT: Most hiring
managers do not know how to interview. Learn how to turn this fact to your advantage.
PUTT (Pick Up The Telephone). What to say and how to say it. Get your resume READ
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game!). Do the tactics and strategies featured in the Headhunter Hiring Secrets series
of job-hunting books actually work? You be the judge: Job candidates who are coached
by and presented to hiring companies by Skip's management recruiting firm, The HTW
("Hire to Win") Group, walk away with the job offer seven out of ten times, when
compared to other candidates vying for the same positions and going it alone! With the
job market continuing to improve and expand, many GREAT new jobs are being added
almost daily to the marketplace. So, if you have the desire to move your career to the
next level, but aren't quite certain how you can--or should--go about realizing that goal,
Headhunter Hiring Secrets 2.0 is a job-hunting book that can definitely benefit you!
If you are looking for a job you need every advantage you can get. What Does
Somebody Have to Do to Get a Job Around Here? puts a former Human Resources
executive turned employee advocate in your corner. Cynthia Shapiro reveals the bestkept job secrets that employers don't want you to know including: *Secret #8: A
computer is deciding your job prospects. *Secret #12: Professional references are
useless. *Secret #18: There is a "type" that always gets the offer. *Secret #21: The
Thank-You note is too late. *Secret #28: Always negotiate. * ...and thirty-nine more!
Once you know the secrets you can create a winning resume, ace the interview, and
land the job of your dreams. Cynthia Shapiro, M.B.A., E.L.C., P.H.R., author of
Corporate Confidential, is a former human resources executive and consultant. Now a
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coach and employee advocate, she provides consultations and advice
for employees all over the world. Her unique brand of career advice has been seen on
ABC, CNN, FOX News, PBS and MSNBC; in the pages of Fortune, Glamour, Self,
Details, Essence, Marie Claire, and is widely read in major newspapers across the U.S.
Cynthia Shapiro lives and works in Los Angeles, California.
A latest edition of the companion workbook to the popular job-seeker's reference
incorporates write-in sections for recording and learning from job search details, in a
resource that invites readers to explore options using the author's latest methods.
The Unprecedented Tell-All Guide Through the Intricacies of Executive Recruitment
The single greatest opportunity that an organization has to improve both performance
and culture in one stroke lies in the hiring of a new executive—the right executive. The
fresh thinking of a skilled leader has the potential to unleash innovation, empower
employees, and generate wealth for the company. Similarly, a bad hire may mortally
wound the organization and cause ripple effects throughout the entire economy. Hiring
Greatness contains valuable insider strategies and tactics—previously only known to a
handful of America's wealthiest, elite head-hunters—to attract, recruit, and retain star
executives. Authors David E. Perry and Mark J. Haluska have completed more than
1800 search projects across five continents, maintaining a 99.97% success rate, and
negotiating more than $380 million in salaries. Like magicians unveiling the hidden
‘tricks of the trade,' Perry and Haluska reveal: How to systematically secure—and
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retain—the
perfect
talent for your company How to keep recruiters from poaching your
star executives (a good hire is relatively meaningless if they leave the company)
Twenty-three questions you must ask a potential headhunter The language that makes
your company the most compelling, and how HR lingo can repel the best talent Four
critical turnoffs that drive great candidates away from top companies One company
created $3.8 million of market value each hour, for six months, simply by hiring the right
leader. Hiring Greatness takes you behind the scenes of one of the world's most
profitable and secretive industries, meticulously showing how any organization can
make monumental hiring decisions that lead to massive success.
The author of the best-selling Guerilla Marketing series presents a comprehensive,
practical guide-book loaded with ideas for a seemingly infinite number of
entrepreneurial ventures.
Identifies one hundred marketing "weapons" that minimize expenses and maximize
profits for retailers, manufacturers, and the service industry

Cut the Crap, Get a Job! A New Job Search Process for a New Era is a
revolutionary job search book that takes an insightful approach to help everyone
from college graduates to senior executives make their next career moves in the
21st century. You'll learn an effective approach to the latest employment
practices and brand new, proprietary techniques for career development. In
addition, you will get access to free downloadable tools to manage your personal
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job search. What is unique and powerful about Cut the Crap, Get a Job? It's
simple - it breaks the end-to-end job search into bite-sized pieces, including
solutions and homework assignments to coach you through every step. It's
written from the perspective of a veteran hiring manager with experience in
Fortune 500 corporations as well as fast growing start-ups. It provides all the
technology-based tools you need to go from starting your search to winning the
job. It challenges tired, old practices and teaches innovative techniques that will
show you what it takes to stand out as the best candidate being interviewed. If
you're ready to get serious and make your next career move, don't wait another
moment-read this book today! Dana Manciagli was a corporate executive for
more than 30 years and has leveraged her employee hiring and management
experience into that of author, blogger, keynote speaker, career coach and
career expert. Dana has had a remarkable career in global sales and marketing
roles in Fortune 500 corporations (Microsoft, Kodak, IBM and more). She was
named a top "Women of Influence" in Seattle, and is on the Worldwide Board of
Junior Achievement. She is also a breast cancer survivor and received her MBA
at the Thunderbird School of Global Management in Arizona. Visit Dana's
website at www.DanaManciagli.com. "Dana Manciagli's book is very important
especially during this time of global economic recovery." -Stedman Graham,
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Author, Speaker, Entrepreneur "If I were looking for work, I'd have a dog eared
copy on my desk, highlighted and underlined. Excellent resource!" -Joshua
Waldman, author of Job Searching with Social Media For Dummies "I highly
recommend you invest the time in yourself to read it - because you're worth it."
-David Perry, co-author of Guerrilla Marketing for Job Hunters 3.0
THE BOOK COMES WITH AN ONLINE CLASS & TEMPLATES If you are
looking for easy 'guerilla marketing' alternative techniques that bring recruiters to
you, tap the hidden job market, and increase the amount and quality of your job
interviews -- then you want this book. My Story and Why This Book is for You I
have been working in the recruiting industry as an Executive Search Consultant
and Career Coach since 2004, but something happened in 2015 that completely
changed how I worked, literally overnight. I had a client who was an Internet
Marketing Manager and was seeking a position in E-commerce, social media
marketing, or digital marketing; he could barely get a call for an interview after a
year of job hunting. Before I started his job search campaign, I checked his
LinkedIn.com profile to make sure it looked good. His LinkedIn profile was
absolutely horrifying. His picture was a selfie that looked like a bad mugshot after
a night of drinking and a subsequent police interrogation. His profile had too
much information that was irrelevant to his goals, his headline was meaningless,
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and he only had 24 connections. There was no way I could position someone
that was supposed to be an expert in digital marketing with this repellent LinkedIn
profile. My client was absolutely desperate for job. He was a nice guy and a good
job candidate with a lot of related experience. I usually just give my clients tips to
improve their profile but I knew time was of the essence and I needed to take
control of his online image immediately. I got his login for LinkedIn as well as
other online job boards and within two hours, I re-aligned everything, got a new
professional profile picture, changed all of his online profiles to match his job
search goals, and did a campaign to grow his connections over the LinkedIn
500+ connection display threshold. Within 48 hours he had over 300 connections
and one job interview. By the end of the week, he had four job interviews and had
hit the 500+ connection mark and ... He had not applied for a single job! Not one!
All the calls he got were from his online profiles. This method is now the core of
my career coaching practice. So what is the secret? It is just one phrase:
Keyword-stacking. Once you learn how to keyword-stack your profiles in the way
that recruiters search, you will get calls too. What You Will Be Able to Do After
This Book Have recruiters come straight to you for great jobs Get calls for jobs
without applying Tap unadvertised jobs in the hidden job market BONUS: You
Also Get ... access for FREE to my $200 Online Class which includes My
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copyrighted 'Core-3(c)' career assessment Fill-in-the-blank interview preparation
scripts Salary negotiation scripts and so much more! Reviews from my 5-Star
Online Course The best course I've ever been on. -If ever there was a course
that you need to go on then it is this. I am very qualified but wasn't getting the
phone calls for jobs because my strategy was totally wrong...If you want to get
the hits then get the course!- by Keith McClean Concise, efficient, effective, -With
amazingly helpful downloadable content (just copy and paste into
document)...Generates results, works for every industry and all job levels.- by
Kevin Massabni, About The Author Dr. Karen Gurney was born, raised, and lives
in Cleveland Ohio with her husband, two Goldendoodles, and a Papillon. As a
Clevelander, the economic struggles of the city fostered her interest in urban
economic development and why places grow, die, and are re-born and what the
people that live there can do about it. One of the greatest joys of coaching across
the nation (and even the world) is to understand the job market that creates the
demand for her clients' background.
DO NOT READ THIS BOOK UNLESS YOU WANT TO BECOME A WORLDCLASS HEADHUNTER If you want to make significant improvements in your
recruitment results and become a member of the top, world headhunters, follow
this unorthodox LinkedIn recruitment guide. So-called 'social recruitment' is an
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inevitable trend in today's recruitment business, and LinkedIn is simply the main
part of it. This book reveals many shortcuts and tricks everybody was afraid to
unleash, including: How to uncover any full LinkedIn profile view without
upgrading to premium How to override the limit of LinkedIn invitations How to
search through LinkedIn groups you cannot join How to use search engines to
scan LinkedIn for candidates How to automate candidate sourcing How to track
the steps of your competition on LinkedIn No matter if you are a recruiter,
headhunter, HR personnel, entrepreneur or startupreneur, this book will help you
to: Dramatically increase the efficiency of your recruitment activities Skyrocket
the volume of reachable candidates Significantly cut costs of hiring new
employees ""People as Merchandise, with its no-nonsense pragmatic approach,
is an indispensable tool for today's recruitment professionals and
entrepreneurs."" -- Barbara Corcoran, founder of The Corcoran Group, author,
and investor on ABC's "Shark Tank" ""Josef's book excels where others fail. I
highly recommend it to any HR and staffing professional."" -- Horst Gallo,
Director HR at IBM ""People as Merchadise is not another vague guide, rather a
piece of art among recruitment manuals. Definitely a no-brainer for all
recruiters."" -- Jeanne E. Branthover, Managing Director at Boyden and the
World's Most Influential Headhunter by BusinessWeek Learn more at:
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www.PeopleAsMerchandise.com
The guru of the Guerrilla Marketing series, with over a million copies in print,
teaches entrepreneurs how to market aggressively without spending one cent.
Levinson, the authority on big-business marketing on a small-business budget,
takes this concept one step further by offering scores of marketing ideas that are
completely free. He proves that aggressive marketing doesn't have to be
expensive if you use creative and unconventional means. * Hold a giveaway
contest. You'll attract customers and acquire names for your mailing list. * Give
free talks, consultations, and demonstrations. You'll establish yourself as an
expert and publicize your business at the same time. * Post on websites, bulletin
boards, and other online communities. They offer countless opportunities for
spreading your business message. * Feed your clients. Sending cookies or
offering free refreshments in your store can set you apart from the competition.
Levinson offers dozens of other tips -- some straightforward, many surprising -- in
a unique, indispensable guide that proves you don't have to pay top dollar to
improve your bottom line.
Offers practical guidelines for improving marketing style, and discusses the
importance of persistence, precision, problem solving, research, timing,
persuasion, and networking
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This book provides step-by-step guidance that can be implemented immediately
to speed up your job search and get you hired fast. In this book, you'll find
strategies on how to improve your LinkedIn profile, how to network effectively,
scripts for what to say when networking, company research, examples of how
others succeeded using strategies and tactics in the book, and much more.
There are even a few effective tips from 1938. The tactics inside are to covered
in Guerrilla Marketing for Job Hunters 3.0 - these are new and appropriate for the
changing job market post-COVID.
Describes marketing techniques particularly effective for home-based
businesses, emphasizing the importance of positioning, word-of-mouth
advertising, direct mail, and customer service
In this book, we have hand-picked the most sophisticated, unanticipated,
absorbing (if not at times crackpot!), original and musing book reviews of
"Guerrilla Marketing for Job Hunters 3.0: How to Stand Out from the Crowd and
Tap Into the Hidden Job Market using Social Media and 999 other Tactics
Today." Don't say we didn't warn you: these reviews are known to shock with
their unconventionality or intimacy. Some may be startled by their biting sincerity;
others may be spellbound by their unbridled flights of fantasy. Don't buy this book
if: 1. You don't have nerves of steel. 2. You expect to get pregnant in the next five
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minutes. 3. You've heard it all.
Job seekers are frustrated. Online job applications through job boards and employer
sites are leading to dead ends. Why? Employers are closing the last chapter on the
online application playbook. Inundated by online applications and hampered by
computer systems that are unable to select viable candidates from the masses of
applicants, employers are now using innovative strategies to recruit and screen
candidates online. Advances in technology make the way jobs are found and filled
online distinctly different from just a few years ago. Employers are scanning the Web
using advanced tools to capture signals from LinkedIn, Facebook, and Twitter, among
others, to recruit candidates. Based on leading Internet strategies, The Panic Free Job
Search shows you how to get hired: By developing a professional, Web-savvy profile
By leveraging the power of LinkedIn, Facebook, Twitter, Google+, VisualCV, YouTube,
TubeMogul, and even your own Website By sending the right signals through social
networking sites By tapping into the hidden job market Don’t panic! You can get the job
you want, even in this tough economy.
The latest strategies for job hunters revealed in this revised and updated edition This
new Third Edition features the latest job-hunting strategies for the Information Age.
You'll discover key techniques to reach hiring managers at the employers you want to
work for most. New chapters integrate using social media and social networking tools
like Facebook, Twitter, LinkedIn, and ZoomInfo in your job search, along with case
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competitive job market with commentary from America's top recruiters. Present your
skills in creative new ways that stand out in today's hyper-competitive job market
Employ little-known search engine optimization tricks used by top headhunters
Integrated web site updated bi-weekly to remain state-of-the-moment Part of the
Guerrilla Marketing Series, the bestselling marketing book series The job search
process has changed drastically in the past few years. Turn these changes to your
advantage and make your search successful with Guerilla Marketing for Job Hunters
3.0.
What does Tony Beshara do that most r'sum' "experts" don't? While the experts write
r'sum's all day, Tony-the veteran placement specialist featured regularly on the Dr. Phil
show-actually uses them to get people jobs. With Unbeatable R'sum's, Tony dissects
and discusses real-life r'sum's for jobs in a wide range of industries from healthcare to
banking, construction to technology, administration to sales and marketing, and more.
The book shows readers how to build a powerful r'sum', utilize keywords effectively,
use gaps and job changes to their advantage, and pair their r'sum's with concise,
dynamic cover letters. He complements his expertise (he has personally placed more
than 8,500 professionals) with the results of a survey of more than 3,000 managers,
executives, HR specialists, and other hiring authorities about what gets r'sum's read,
interviews granted, and jobs offered. Readers will learn: * The critical components of
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* How to ensure their r'sum' actually gets read... by the right people *
What employers look for, and what turns them off * How to customize a r'sum' for a
particular job * The truth about video r'sum's, job-search websites, and social
networking sites like FaceBook, LinkedIn, andMySpace * And much more Unbeatable
R'sum's shows job seekers of all types how to present themselves in the best possible
light...for the best possible position.
The book every small-business owner should own First published in 1983, Jay
Levinson's Guerrilla Marketing has become a classic in the field of business,
revolutionising marketing for small businesses all over the world and creating a new
way to understand market share and how to gain it. In this completely updated and
expanded fourth edition of Levinson's first Guerrilla Marketing book, his take-noprisoners approach to finding clients is on full display, as he offers hundreds of
marketing ideas that really work and a new roadmap for small-business success in the
global marketplace. Filled with leading-edge strategies for marketing on the Internet,
putting new technologies to work, targeting prospects, cultivating repeat and referral
business, and managing in the age of telecommuting and freelance employees, among
others, Guerrilla Marketing will be the entrepreneur's marketing bible for the twenty-first
century.
2015 Susanne K. Langer Award for Outstanding Scholarship, Media Ecology
Association2013 Book of the Year, Visual Communication Division, National
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Communication
Association Amidst the profound upheavals in technology, economics,
and culture that mark the contemporary moment, marketing strategies have multiplied,
as brand messages creep ever deeper into our private lives. In Your Ad Here, an
engaging and timely new book, Michael Serazio investigates the rise of “guerrilla
marketing” as a way of understanding increasingly covert and interactive flows of
commercial persuasion. Digging through a decade of trade press coverage and
interviewing dozens of agency CEOs, brand managers, and creative directors, Serazio
illuminates a diverse and fascinating set of campaign examples: from the America’s
Army video game to Pabst Blue Ribbon’s “hipster hijack,” from buzz agent bloggers
and tweeters to The Dark Knight’s “Why So Serious?” social labyrinth. Blending
rigorous analysis with eye-opening reporting and lively prose, Your Ad Here reveals the
changing ways that commercial culture is produced today. Serazio goes behind-thescenes with symbolic creators to appreciate the professional logic informing their work,
while giving readers a glimpse into this new breed of “hidden persuaders” optimized for
21st-century media content, social patterns, and digital platforms. Ultimately, this new
form of marketing adds up to a subtle, sophisticated orchestration of consumer conduct
and heralds a world of advertising that pretends to have nothing to sell.
"As valuable for the executive going into her umpteenth interview as for the college
grad seeking his first real job." -Richard Zackson, Business Coach, Professional
Coaching Network In today's job market, how you perform in an interview can make or
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possibilities. If you want to stand a head above the rest of the pack,
301 Smart Answers to Tough Interview Questions is the definitive guide you need to the
real, and sometimes quirky, questions employers are using to weed out candidates. Do
you know the best answers to: --It looks like you were fired twice. How did that make
you feel? --Do you know who painted this work of art? --What is the best-managed
company in America? --If you could be any product in the world, what would you
choose? --How many cigars are smoked in a year? --Are you a better visionary or
implementer? Why? Leaning on her own years of experience and the experiences of
more than 5,000 recent candidates, Vicky Oliver shows you how to finesse your way
onto a company's payroll. "Everything I always wanted to know about job interviews but
was afraid to be asked." -Claude Chene, Senior Vice President, Head of Business
Development, U.K. and Europe, Sanford Bernstein & Co.
Provides more than one hundred practical ideas, action plans, and implementation
steps to help businesses identify unconventional social media opportunities to increase
online presence, attract customers, and improve profits.
A one-page tool to reinvent yourself and your career The global bestseller Business
Model Generationintroduced a unique visual way to summarize and
creativelybrainstorm any business or product idea on a single sheet of paper.Business
Model You uses the same powerful one-page tool toteach readers how to draw
"personal business models," which revealnew ways their skills can be adapted to the
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of themarketplace to reveal new, more satisfying, career and
lifepossibilities. Produced by the same team that created BusinessModel Generation,
this book is based on the Business ModelCanvas methodology, which has quickly
emerged as the world'sleading business model description and innovation technique.
This book shows readers how to: Understand business model thinking and diagram
their currentpersonal business model Understand the value of their skills in the
marketplace anddefine their purpose Articulate a vision for change Create a new
personal business model harmonized with thatvision, and most important, test and
implement the new model When you implement the one-page tool from Business
ModelYou, you create a game-changing business model for your lifeand career.
The 'Headhunter Hiring Secrets' uses a step-by-step guide to tell you what the new
rules are. This informative guide shows you how you can adapt to these new rules, and
then shows you how to apply them to your advantage and get hired, fast!
*** This USING LinkedIn book is enhanced with 2 hours of FREE step-by-step VIDEO
TUTORIALS and AUDIO SIDEBARS! *** LinkedIn is a popular, fast-growing social
media and online collaboration used to develop business, find clients, recruit staff, and
much more. USING LinkedIn is a media-rich learning experience designed to help new
users master LinkedIn quickly, and get the most out of it, fast! EVERY chapter has
multiple video and audio files integrated into the learning material which creates
interactive content that works together to teach everything mainstream LinkedIn users
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know. You’ll
Learn How to: - Use LinkedIn to Find a Job or Promote Your
Business Online - Participate in LinkedIn Groups - Create a Profile that Achieves
Targeted Goals - Customize LinkedIn Privacy Settings Examples of Topics Covered in
VIDEO TUTORIALS, which Walk You Through Tasks You’ve Just Got to See! - Use
LinkedIn Answers and Groups for Research and Marketing - Perform an Advanced Job
Search - Extend the Power of LinkedIn with Applications and Tools Examples of Topics
Covered in AUDIO SIDEBARS, which Deliver Insights Straight From the Experts! Create a LinkedIn Profile that Generates Results - Keep your LinkedIn Profile Current Learn about LinkedIn Recruitment Options Please note that due to the incredibly rich
media included in your Enhanced eBook, you may experience longer download times.
Please be patient while your product is delivered. This Enhanced eBook has been
developed to match the Apple Enhanced eBook specifications for the iPad and may not
render well on older iPhones or iPods or perform on other devices or reader
applications.
"With deep reporting and graceful storytelling, Sarah Kessler reveals the ground truth of
a key part of the American workforce. Her analysis is both astute and nuanced, making
GIGGED essential reading for anyone interested in the future of work." —Daniel H. Pink,
author of WHEN and DRIVE The full-time job is disappearing—is landing the right gig
the new American Dream? One in three American workers is now a freelancer. This
“gig economy”—one that provides neither the guarantee of steady hours nor
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benefits—emerged
out of the digital era and has revolutionized the way we do business.
High-profile tech start-ups such as Uber and Airbnb are constantly making headlines for
the disruption they cause to the industries they overturn. But what are the effects of this
disruption, from Wall Street down to Main Street? What challenges do employees and
job-seekers face at every level of professional experience? In the tradition of the great
business narratives of our time, Gigged offers deeply-sourced, up-close-and-personal
accounts of our new economy. From the computer programmer who chooses exactly
which hours he works each week, to the Uber driver who starts a union, to the charity
worker who believes freelance gigs might just transform a declining rural town,
journalist Sarah Kessler follows a wide range of individuals from across the country to
provide a nuanced look at how the gig economy is playing out in real-time. Kessler
wades through the hype and hyperbole to tackle the big questions: What does the
future of work look like? Will the millennial generation do as well as their parents? How
can we all find meaningful, well-paid work?
START BUILDING YOUR MILLION-DOLLAR COACHING BUSINESS TODAY! The
coaching profession has experienced phenomenal growth over the past decade, and
has become an accepted way for people and organizations to improve performance. In
response to this demand, professionals from around the world are getting into
coaching. Unfortunately, despite the growth of the coaching field, many coaches
struggle to attract clients and charge what they are worth. It doesn't have to be this
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Today for Coaches" provides a practical, step-by-step guide for
way! "Guerrilla
coaches who want to fill their practice with desirable clients, and build a firm that
generates wealth. Follow the six steps in this book--along with the many success
stories from top coaches in the field--and you are on your way to having a million-dollar
firm. You discover: The top ways to attract clients and fill your practice--without
spending much, if any, money; The proven conversations to close deals and get hired;
How to build a firm that generates wealth for you, and make money even if you are not
working directly with clients. Join Guerrilla Marketing founder Jay Conrad Levinson and
acclaimed coach trainer Andrew Neitlich as they guide you to true success in this
booming profession.
Guerrilla Marketing for Job Hunters - 3rd edition is revised, updated, and expanded to
include new and timely information about recruiting in the information age. This will be
specific to utilizing social networking tools as a means of taking control of the job
search, as well as expert advice from respected guest bloggers. In short, the 3rd edition
expands on the techniques of the 2nd edition, including tips on how to Leverage
Facebook, Twitter, Google, and other social networking sites to take advantage of “the
secret lives of top recruiters” Learn how to present their skills in creative new ways that
stand out in today's hyper - competitive job market Employ little - known search engine
optimization tricks used by top headhunters.
GUERRILLA NETWORKING Traditional networking is all about "meeting people. ; The
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success
you reap
in life, however, is directly correlated tonot how many people you
meetbut rather, how many people want to meet you. Guerrilla Networking is all about
becoming the type of person other people want to meet. Learn how from both guerrilla
marketing legend, Jay Conrad Levinson, and guerrilla networking originator Monroe
Mann. Jay and Monroe have flipped the typical networking mentality on its headbut
theyve landed right side upand so can you, if you read this book. Youre in for a wild
ride.Michael Port, author of Book Yourself Solid An incredibly simple, and yet, original
concept. The idea behind guerrilla networking makes perfect and logical sense. I
recommend this book to all members of my networking organization.Dr. Ivan=2
0Misner, founder of BNI and NY Times bestselling author of Masters of Networking
Trusted advice on successful consulting from the authors of the bestselling Guerrilla
Marketing series Consulting is entering the era of the guerrilla client-buyers with a glut
of information at their fingertips and doubts about the value consultants add. Guerrilla
Marketing for Consultants is the first book to reveal how guerrilla marketing can
transform today's challenges into golden opportunities for winning profitable work from
the new breed of consulting clients. Packed with information, this step-by-step guide
details the 12 marketing secrets every consultant should know, the anatomy of a
marketing plan, Web sites, sources of free publicity, direct-mail marketing, winning
proposals, and more. Jay Conrad Levinson (San Rafael, CA) is the Chairman of the
Board of Guerrilla Marketing International and the author or coauthor of more than 30
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the bestselling Guerrilla Marketing series. Michael W. McLaughlin (Mill
Valley, CA) has been a partner with Deloitte Consulting since 1994.
Get the Job You Want, Even When No One’s Hiring You CAN find a good job in a bad
economy – but NOT with conventional search strategies. New Rules for a New Reality
Today’s job market is the toughest in recent history, and the challenges are here to
stay. Even so, you CAN get the job you want – IF you discard conventional approaches
to the search. Get the Job You Want, Even When No One’s Hiring is the ONLY career
book that: Explains the special strategies necessary to land a job during an economic
crisis Integrates comprehensive, practical guidance on both job search and career
management Provides an extensive online “Job Search Survival Toolkit” to augment
the book Addresses the realities of this job market with real-world, actionable steps
Positions this downturn in the economy as a positive opportunity to develop a much
better career In Get the Job You Want, Even When No One’s Hiring, career expert
Ford R. Myers maps the new world of job search and reveals essential strategies for
your success. You’ll learn how to seize opportunities that aren’t posted yet ... how to
make yourself an instant asset to potential employers ... how to clearly stand-out as the
best candidate ... and how to leverage social media, blogs, and other Web tools. Best
of all, you’ll learn how to “recession-proof” your career for the long term. Can YOU Get
the Job You Want, Even When No One’s Hiring? With this powerful new book – YES,
you can!
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of today’s job opportunities come through the “hidden job market”:
they’re never advertised, assigned to search firms or internal recruiters, or displayed at
job fairs. What’s more, as employers cut recruiting costs, the proportion of “hidden”
job opportunities is actually growing. And, since most jobseekers know practically
nothing about it, those who do understand it have a powerful inside advantage. Now,
two career experts reveal the hidden job market, and show how to use it to dramatically
improve your chances of landing a job that fits your passions and skills perfectly.
Duncan Mathison and best-selling author Martha Finney help you launch a custom,
personal job search that avoids competing with thousands of desperate, laid-off job
seekers. Learn how to: Use the hidden job market to leap-frog salary levels or even
change professions Uncover hidden market opportunities, and your target employers’
unspoken needs and wants Tell your story in two minutes, and make people want to
know more Get the interviews that count, and run them like a pro Network without
sounding phony, lame or desperate Reframe experiences, passions, and hobbies as
“transferrable skills” Build a strategic support team of advisors Identify a “dead-ended”
job search, and get it restarted Negotiate compensation for “hidden” jobs.
Getting the exact job you want with the company you want is either highly improbable
or a cinch. It's highly improbable if you play by the old rules, a cinch if you play by the
new rules and go about your task in the ways suggested by David Perry in Career
Guide for the High-Tech Professional. If you're willing to look upon finding a job as a job
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unto itself,
you're
going to reap exceptional rewards from this book. It does not contain
shortcuts, tricks, or anything unethical. But it does feature ultra-solid advice along with
the rich details of landing the job of a lifetime. Career Guide for the High-Tech
Professional is filled with job-finding wisdom and the actual things you must say in your
cover letter, on your resume, and during your interviews. Nothing is left to chance.
Every detail is covered.
More than two decades and dozens of bestselling books have proven that guerrilla
marketing is the number one low-cost method for marketing a business. If you’re
abusiness owner who wants to take advantage of its powerful, effective techniques but
don’t know where to start, the man who started it all teaches you just what to do. Jay
Conrad Levinson, the father of guerrilla marketing, and Jeannie Levinson have teamed
up to produce a beginner-oriented guide that shows business owners how to get started
with guerrilla marketing. Presented with a generous supply of true-life stories from the
Levinsons’ rich experience, it breathes life into the hottest and most well-known school
of marketing so that readers are able to compete with assurance and market profitably.
Covering the whole spectrum of marketing it takes readers from neophytes to guerrillas
in 288 pages. Action-packed chapters include: • The personality of a marketing guerrilla
• Guerrilla marketing defined • Succeeding with a guerrilla marketing attack • Selecting
guerrilla marketing weapons • Creating a seven-sentence guerrilla marketing plan •
Making a guerrilla marketing calendar • Launching your attack • Maintaining your
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This is
the ideal volume for first-time marketers who want to use guerrilla
marketing techniques to bring their business to the top.
Guerrilla Marketing’s Greatest Hits—Updated, Adapted, Remastered… The only book to
deliver The Best of Guerrilla Marketing—a combination of the latest secrets, strategies,
tactics, and tools from more than 35 top-selling Guerrilla Marketing books—updated for a
new generation. ”When they write the history of marketing thought, Jay doesn't get a
page... he gets his own chapter.” —Seth Godin, author of Poke the Box “This book is
the culmination of Guerrilla Marketing’s huge footprint on the marketing landscape.
Keep it on top of your desk-it will become your marketing bible.” —Jill Lublin,
international speaker and author, Jilllublin.com ”For business survival in the 21st
century, Guerrilla Marketing ranks right up there with food, water, shelter—and, of
course, Internet access.“ —David Garfinkel, author of Advertising Headlines That Make
You Rich “21 million entrepreneurs around the world, including me and most of my
clients & friends, owe a debt of gratitude to Jay Conrad Levinson for his inspiring
Guerrilla Marketing advice and mentoring.“ —Roger C. Parker,
www.PublishedandProfitable.com “Guerrilla Marketing has always been about helping
the ‘little guy’ market effectively and succeed against big-budget competitors. And
now, in the new hyper-connected and hyper-competitive digital age, Guerrilla Marketing
is again proving to be an essential key ingredient to help achieve business success. “
—Stuart Burkow, advisor on making money in business and advocate for free enterprise,
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company from zero to $60 million in six years – and sold it! His brilliant marketing knowhow played a huge role in our dramatic success. “ —Steve Savage, president, Savage
International “Guerrilla Marketing is far more than a brand. It has joined Xerox and
Kleenex as part of our language.” —Orvel Ray Wilson, CSP, marketing coach, sales
trainer and author “Jay's original Guerrilla Marketing validated all the marketing I'd
been already doing, and opened my eyes to many new possibilities. Since that time,
I've read many books in the series, and was thrilled to bring Guerrilla Marketing to the
environmental world with Guerrilla Marketing Goes Green. Jay has proven over and
over again that there's more to marketing than throwing a lot of money into ads, and
that small businesses, nonprofits, and grassroots organizations can market effectively
and inexpensively.” —Shel Horowitz, award-winning author, speaker, consultant,
green/ethical marketing expert “Guerrilla Marketing Reigns Supreme as THE Source
for Most Affordable and Effective Marketing...Ever!” —David Fagan, owner, The Icon
Builder “In the marketing jungle the Guerrilla is king!” —David Perry, Perry-Martel
International “Guerrilla Marketing is the Guerrilla Cream that rises to the Guerrilla Top.
Those that use it, have used it and will use it get the view from the Top!! This book is
one more ticket to your trip to your Guerrilla Top.” —Al Lautenslager,
www.marketforprofits.com “Jay Conrad Levinson's Guerrilla Marketing series helped
revolutionize marketing for the entrepreneurs who transformed small business into the
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that drives economic growth in America. That his work keeps evolving
but always stresses ethics, creativity, and technology with makes his achievement all
the more valuable and remarkable.” —Michael Larsen, literary agent, Michael LarsenElizabeth Pomada Literary Agents Contributions from 35 Guerrilla hits, including: The
Guerrilla Marketing Handbook Guerrilla Publicity Guerrilla Marketing in 30 Days
Guerrilla Marketing for Writers Guerrilla Social Media Marketing Guerrilla Marketing on
the Internet Guerrilla Networking Guerrilla Negotiating Guerrilla Selling Guerrilla Public
Speaking Guerrilla Multilevel Marketing Guerrilla Profits Guerrilla Financing Guerrilla
Business Secrets Guerrilla Breakthrough Strategies Guerrilla Retailing Guerrilla
Rainmaking Guerrilla Marketing for Consultants Guerrilla Marketing Goes Green
Guerrilla Marketing for Nonprofits
Ready! Aim! Hired! "This is an immensely helpful book, with the ancient wisdom of
recruiters,?and the up-to-date?insights of two skilled Internet surfers. If you're jobhunting, you'll be grateful to learn the tips and tricks of these two seasoned veterans. I
learned a lot myself." —Richard N. Bolles, author, What Color Is Your Parachute? "I
have been an apprentice, a company president, and a CEO. No other single source
provides a more contemporary and embracing job search bible. This book offers literally
hundreds of little known insider tips, strategies, out-of-the-box success stories, handson exercises, and pearls of wisdom. Many readers will hear the words, 'You're Hired'
due to David Perry and Guerrilla Marketing for Job Hunters." —Kelly Perdew, Executive
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Vice President,
Trump Ice winner of The Apprentice 2 "Guerrilla Marketing for Job
Hunters is an absolutely 'right on' book for today's job market. It not only has great job
search tips but it takes you into the electronic job search system better than anything
I've seen written to date." —William J. Morin, Chairman and CEO, WJM Associates, Inc.
former CEO of DBM Using a typically unconventional Guerrilla approach, authors
Levinson and Perry cover all the basics of a winning campaign. This book covers:
Using the Internet for everything from research and job searches to your own Web site,
blogs, and podcasting Performing an extreme resume makeover and creating a higherpowered value-based resume Harnessing the full power of Google, LinkedIn, and
ZoomInfo to uncover opportunities in the "hidden job market" ahead of your competition
(or other job hunters) Branding yourself and selling your strengths in resumes, letters, email, and interviews Guerrilla Marketing for Job Hunters includes real-life war stories
from successful job hunters and expert tips and tactics from over 100 prominent
headhunters.
Covers major career planning and job search topics. Instructs individuals on how to
identify their skill set, use active job search methods, define their ideal job, and develop
a presentable resume.
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