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Valuing Intellectual Capital provides readers with prescriptive strategies and practical insights
for estimating the value of intellectual property (IP) and the people who create that IP within
multinational companies. This book addresses the crucial topic of taxation from a rigorous and
quantitative perspective, backed by experience and original research that illustrates how large
corporations need to measure the worth of their intangible assets. Each method in the text is
applied through the lens of a model corporation, in order for readers to understand and
quantify the operation of a real-world multinational enterprise and pinpoint how companies
easily misvalue their intellectual capital when transferring IP rights to offshore tax havens. The
effect contributes to the issues that can lead to budgetary crises, such as the so-called “fiscal
cliff” that was partially averted by passage of the American Taxpayer Relief Act on New
Year’s day 2013. This book also features a chapter containing recommendations for a fair and
balanced corporate tax structure free of misvaluation and questionable mechanisms. CFOs,
corporate auditors, corporate financial analysts, corporate financial planners, economists, and
journalists working with issues of taxation will benefit from the concepts and background
presented in the book. The material clearly indicates how a trustworthy valuation of intellectual
capital allows a realistic assessment of a company’s income, earnings, and obligations.?
Because of the intense interest in the topic of corporate tax avoidance the material is
organized to be accessible to a broad audience.
The development of international trade is driven by international logistics and management and
the provision of the global supply chain. The ultimate objective of global supply chain
management is to link the market place, distribution network,
manufacturing/processing/assembly process, and procurement activity in such a way that
customers are serviced at a higher level yet lower cost. Overall this has introduced a new
breed of management in a computer literate environment operating in a global infrastructure.
Addressing this complex topic, Alan Branch's new book fulfills two clear objectives: to provide a
concise, standard work on the subject, written in lucid language that embraces all the
ingredients of a notoriously complex subject with a strategic focus to extol best practices and
focus on all areas of the industrial and consumer sectors and their interface with changing
international market needs. Until now, no book dedicated to international logistics and supply
chain management was available. Practically-oriented, this book features numerous case
studies and diagrams from logistic operators. An ideal resource for management students,
academics and managers who need a succinct treatment of global operations, Branch's book
skillfully illustrates his ideas in practice. It is a book which should be on the shelf of every
practitioner and student of the subject. Also available from Routledge: Elements of Shipping,
Eighth Edition, Alan E. Branch. (978-0-415-36286-3) Maritime Economics: Management and
Marketing, Alan E. Branch. (978-0-748-73986-8)
Geared toward both postgraduate and final-year undergraduate students, this book is ideal for
those studying Marketing, Marketing with eCommerce, Media and Multimedia Marketing,
Business Studies, eBusiness and Business Information Systems, and for MBAs. It can also be
used for related units in Engineering- and Social Studies-based programmes. Students
following the CIM's Professional Diploma Module, Marketing Communications, will also benefit
from this book, as well as those taking stand-alone professional B2B Marketing seminars.
This is the 1984 report of one of the most famous crime investigative commissions in the U.S.
It documents the economic and sociological impact that organized crime has had on the State
of Pennsylvania. Contents: intermission tavern investigation; La Cosa Nostra; the PCC: its
structure and accomplishments, and much more.
Logistics and supply chain management are at the heart of almost every organization globally,
as such developing a well-rounded understanding of these areas has never been more
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important. Learn from leading sector specialists about key topics, such as supply chain
leadership, resilience, technology, design, and more with this guide. Global Logistics is the
comprehensive guide to understanding the international and complex landscape of modern
logistics and supply chain management. The book features expertise from over 30 contributors
including leading academics, such as Martin Christopher, Alan McKinnon and Steve New, and
experienced consultants to leading firms, such as Alan Braithwaite and Patrick Daly. A global
approach has been taken, with input from over a dozen countries, and state-of-the-art research
is situated alongside expert practical guidance. Covering a range of topics from supply chain
strategy, risk management and sourcing to relationship management, resilience and ethics,
Global Logistics is essential for those studying or working in logistics and supply chain. Now in
its 8th edition, Global Logistics is fully revised and restructured. Readers will learn how to
improve logistics, supply chain management and operational effectiveness as well as how to
navigate global supply chains, ensure sustainability and engineer for the future. This new
edition also covers: - the impact of leadership and talent management in logistics - how to
maximize the potential of technology, industry 4.0 and digitalization - the ways in which
different types of performance can be measured and optimized
This historic book may have numerous typos and missing text. Purchasers can usually
download a free scanned copy of the original book (without typos) from the publisher. Not
indexed. Not illustrated. 1917 edition. Excerpt: ... (6) Columns for Discount on Purchases and
Discount on Notes on the same side of the Cash Book; (c) Columns for Discount on Sales and
Cash Sales on the debit side of the Cash Book; (d) Departmental columns in the Sales Book
and in the Purchase Book. Controlling Accounts.--The addition of special columns in books of
original entry makes possible the keeping of Controlling Accounts. The most common
examples of such accounts are Accounts Receivable account and Accounts Payable account.
These summary accounts, respectively, displace individual customers' and creditors' accounts
in the Ledger. The customers' accounts are then segregated in another book called the Sales
Ledger or Customers' Ledger, while the creditors' accounts are kept in the Purchase or
Creditors' Ledger. The original Ledger, now much reduced in size, is called the General
Ledger. The Trial Balance now refers to the accounts in the General Ledger. It is evident that
the task of taking a Trial Balance is greatly simplified because so many fewer accounts are
involved. A Schedule of Accounts Receivable is then prepared, consisting of the balances
found in the Sales Ledger, and its total must agree with the balance of the Accounts
Receivable account shown in the Trial Balance. A similar Schedule of Accounts Payable, made
up of all the balances in the Purchase Ledger, is prepared, and it must agree with the balance
of the Accounts Payable account of the General Ledger." The Balance Sheet.--In the more
elementary part of the text, the student learned how to prepare a Statement of Assets and
Liabilities for the purpose of disclosing the net capital of an enterprise. In the present chapter
he was shown how to prepare a similar statement, the Balance Sheet. For all practical...

Become more culturally competent in an increasingly diverse world Recent years
have seen dramatic changes to several institutions worldwide. Our increasingly
interconnected, digitized, and globalized world presents immense opportunities
and unique challenges. Modern businesses and schools interact with individuals
and organizations from a diverse range of cultural and national
backgrounds—increasing the likelihood for miscommunication, errors in strategy,
and unintended consequences in the process. This has also spilled into our daily
lives and the way we consume information today. Understanding how to navigate
these and other pitfalls requires adaptability, nuanced cross-cultural
communication, and effective conflict resolution. Use Your Difference to Make a
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Difference provides readers with a skills-based, actionable plan that transforms
differences into agents of inclusiveness, connection, and mutual understanding.
This innovative and timely guide illustrates how to leverage differences to move
beyond unconscious biases, manage a culturally-diverse workplace, create an
environment for more tolerant schooling environments, more trusted media,
communicate across borders, find and retain diverse talent, and bridge the gap
between working locally and expanding globally. Expert guidance on a
comprehensive range of topics—teamwork, leadership styles, information sharing,
delegation, supervision, giving and receiving feedback, coaching and motivation,
recruiting, managing suppliers and customers, and more—helps you manage the
essential aspects of international relationships and cultural awareness. This
valuable resource contains the indispensable knowledge required to: Develop
self-awareness needed to be a cross-cultural communicator Develop content,
messaging techniques, marketing plans, and business strategies that translate
across cultural borders Help your employees to better understand and
collaborate with clients and colleagues from different backgrounds Help teachers
build safe environments for students to be themselves Strengthen cross-cultural
competencies in yourself, your team, and your entire organization Understand
the cultural, economic, and political factors surrounding our world Use Your
Difference to Make a Difference is a must-have resource for any educator,
parent, leader, manager, or team member of an organization that interacts with
co-workers and customers from diverse cultural backgrounds.
The services sector is key to economic growth, competitiveness, and poverty
alleviation. Comprising more than two-thirds of the world economy, services are
now commonly traded across borders, helped by technological progress and the
increased mobility of persons. In recent years, a number of developing countries
have looked at trade in services as a means to both respond to domestic supply
shortages and to diversify and boost exports. Any country can tap into the trade
potential of services, but not every country can become a services hub across
sectors. The opening of the services sector potentially comes with large benefits,
but also fears and costs that should not be overlooked. This book provides useful
guidelines for the assessment of a country s trade potential, and a roadmap for
successful opening and export promotion in select services sectors. It looks at
both the effects of increased imports and exports, and provides concrete
examples of developing country approaches that have either succeeded or failed
to maximize the benefits and minimize the risks of opening. It focuses on sectors
that have been rarely analyzed through the trade lens, and/or have a fast growing
trade potential for developing countries. These sectors are: accounting,
construction, distribution, engineering, environmental, health, information
technology, and legal services. This book is designed for non-trade specialists to
understand how trade can help improve access to key services in developing
countries, and for trade specialists to understand the specific characteristics of
each individual sector. It will be a useful tool for governments to design
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successful trade opening or promotion strategies, and for the private sector and
consumers to advocate sound domestic policy reforms accompanying an
offensive trade agenda.
With billions of dollars generated annually, importing and exporting is a
potentially lucrative arena for growth—and a bewildering tangle of rules and
regulations. Packed with hundreds of cost-effective strategies, ready-to-use
forms, and valuable checklists, the second edition of Mastering Import & Export
Management explains how to efficiently—and legally—navigate the complex world
of international trade. From the big picture of pinpointing the best markets to the
nitty-gritty of packing a container, this sweeping guide examines how to spot
potential risks, apply quality control procedures, prepare documentation
accurately, and more. This revised and updated edition addresses how best to
handle recent crises like the earthquakes and tsunami in Japan, the economic
downturn, or political instability in countries like Egypt, Tunisia, Bahrain, and
Libya. It also covers every new compliance and security regulation, as well as
evolving best practices, including: • C-TPAT guidelines • Incoterms • In-house
compliance programs • Freight cost–reduction tips • Beefed-up TSA regulations
• Improved technology options • President Obama’s new export initiatives. It’s
an indispensable resource for today’s complex and changing global
marketplace.
Sixteenth in a series of annual reports comparing business regulation in 190
economies, Doing Business 2019 measures aspects of regulation affecting areas
of everyday business activity.
This book focuses on supply chain management in emerging markets. The
authors present issues relating to supply chain development covering countries
such as Brazil, China, the Czech Republic, Russia, Indonesia, Malaysia, Nepal,
Turkey, Egypt and South Africa and focuses on the challenges faced when the
supply chain is designed and maintained. Such challenges derive from issues to
do with risk, security, quality management and infrastructure among others. Case
studies and survey results are presented in chapters which explore practical
solutions to these issues. The latter will be of interest not only to local and
international managers, but also to students who are interested in emerging
economies. The book covers manufacturing, retail and food chains at the local
and international levels.
Are job losses and the degradation of working conditions in the developed world
due to globalization and the offshoring of jobs? Contrary to popular beliefs and
fears, most economic analysis evaluating the long-term and global implications of
the internationalization of employment does not support this view. Yet for workers
who have been displaced, a positive global impact does not remove their
immediate loss. This study discusses a paradox: globalization may have
enhanced the overall well-being of those countries that have participated, and
reduced poverty worldwide, but it looks more and more like a monster that
devours jobs, as there are few mechanisms to compensate those that have
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suffered. The book analyzes trends and patterns in the internationalization of
employment, looks at losers and winners, and proposes new policies of
compensation.
A comprehensive guide to the use of outsourcing logistics and supply chain operations, this
text includes a review of the market, an assessment of the major providers, a description of the
main services available and a consideration of the key drivers for outsourcing. In addition, it
provides a detailed framework for selecting a suitable service provider.
Export-Import Theory, Practices, and Procedures is the first book on the market to truly serve
the needs of the academic/professional audience, going beyond the usual soft coverage of
international trade operations. Discussing theoretical issues in depth, such as the role of
exports/imports in the global economy and pertinent regulatory and policy issues, this
innovative text offers comprehensive explorations of import processes as well as export
activities and incorporates the most relevant and current research information in these areas.
New to this edition are important discussions of trends in regional integration agreements,
international transfer pricing, terms of sale, US export regulations, export financing programs,
and more Expanded coverage in this edition of topics such as taxation of international trade
operations, export counseling, export channels of distribution, export sales contracts,
transportation, import procedures and techniques and more Other topics include: Exploration
of trade agreements such as the GATT/WTO, NAFTA, and the European Economic
Community (EEC), and how they affect trade In-depth treatment of investment and intellectual
property policies, rules on government procurements, safeguard, and services of NAFTA
Documentation, risks, and different forms of insurance, as well as assessing the risks of
foreign trade Price setting in international trade, export sales contracts, exchange rates,
methods of payment for exporting and importing goods, the benefits and theories of
countertrade, the entry process for imports, and import relief to domestic industry ExportImport Theory, Practices, and Procedures, Second Edition combines an innovative conceptual
and theoretical approach, a deep and broad analytical treatment, and an engaging and
accessible presentation style to offer one of the most useful textbooks on the market for
students and practitioners alike. Further instructors' materials can be accessed via
www.nova.edu/~seyoum
This high quality and authoritative book answers questions on how aquatic animal diseases
can be properly prevented, identified, monitored, treated and managed.
"A publication by the U.S. Department of Commerce."
The Institute of Food Technologists (IFT) recently endorsed the use of computers in food
science education. The minimum standards for degrees in food science, as suggested by
IFT,"require the students to use computers in the solution of problems, the collection and
analysis of data, the control processes, in addition to word processing."Because they are
widely used in business, allow statistical and graphical of experimental data, and can mimic
laboratory experimentation, spreadsheets provide an ideal tool for learning the important
features of computers and programming. In addition, they are ideally suited for food science
students, who usually do not have an extensive mathematical background. Drawing from the
many courses he has taught at UC Davis, Dr. Singh covers the general basics of spreadsheets
using examples specific to food science. He includes more than 50 solved problems drawn
from key areas of food science, namely food microbiology, food chemistry, sensory evaluation,
statistical quality control, and food engineering. Each problem is presented with the required
equations and detailed steps necessary for programming the spreadsheet. Helpful hints in
using the spreadsheets are also provided throughout the text. Key Features * The first book to
integrate speadsheets in teaching food science and technology * Includes more than 50 solved
examples of spreadsheet use in food science and engineering * Presents a step-by-step
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introduction to spreadsheet use * Provides a food composition database on a computer disk
This book constitutes the refereed proceedings of the 4th International Conference on
Business Process Management, BPM 2006. The book presents 20 revised full papers, 5
industrial papers, and 15 short papers together with an invited paper and the abstract of an
invited talk. The papers are organized in topical sections on monitoring and mining, service
composition, process models and languages, dynamic process management, Web service
composition, and applied business process management.

Foreign trade is a billion dollar business in the United States —and growing. This easy-tofollow guide to starting and building a successful import or export business is packed
with invaluable insights and practical advice on tapping into the lucrative global
markets. Covering all the bases, from start-up considerations and operational
procedures to marketing techniques and trade agreements, this completely updated
and expanded edition of Building an Import/Export Business provides essential details
on: Determining whether the import/export business is right for you —twenty key
questions you should answer before diving in Setting up your business —opening a bank
account, establishing your office, obtaining financing, setting up an accounting system
Finding buyers —proven strategies to pinpoint your target market Understanding money
matters —methods of payment in international trade, export credit and credit insurance,
foreign currency transactions Handling documentation —commercial, banking,
transportation, insurance, and government formalities documents Taking advantage of
trade pacts —GATT, WTO, NAFTA, FTAA
Wahlen/Baginski/Bradshaw is a balanced, flexible, and complete Financial Statement
Analysis book that is written with the premise that students learn financial statement
analysis most effectively by performing the analysis on actual companies. Students
learn to integrate the concepts from economics, finance, business strategy, accounting,
and other business disciplines through the integration of a unique six-step process.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
The details of international business are growing more complex by the day-and even
the most seasoned professionals can find themselves in need of guidance. This
comprehensive answer book supplies readers with a clear view of the entire
export/import process, explaining the ins and outs of shipping and insurance; payment
mechanisms; distributors vs. agents; customs and export control requirements; and
transportation issues. Featuring dozens of sample contracts, procedures, checklists,
and ready-to-use forms-Export/Import Procedures and Documentation is an
authoritative voice in the everchanging, often confusing world of international laws and
regulations. The revised fifth edition contains new and expanded information on topics
including: Corporate oversight and compliance * Valuation * The Export Control Reform
Act * Licensing requirements and exceptions * International Commerce Trade
Terminology * The shifting definition of "Country of Origin" * Specialized exporting and
importing * And more Thorough and accessible, this trusted resource provides readers
with the tools they need to manage supply chain dynamics around the world, and keep
everything organized, up-to-date, and above board each step of the way.
An introduction to marketing concepts, strategies and practices with a balance of depth
of coverage and ease of learning. Principles of Marketing keeps pace with a rapidly
changing field, focussing on the ways brands create and capture consumer value.
Practical content and linkage are at the heart of this edition. Real local and international
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examples bring ideas to life and new feature 'linking the concepts' helps students test
and consolidate understanding as they go. The latest edition enhances understanding
with a unique learning design including revised, integrative concept maps at the start of
each chapter, end-of-chapter features summarising ideas and themes, a mix of mini
and major case studies to illuminate concepts, and critical thinking exercises for
applying skills.
For undergraduate and graduate courses in global marketing The excitement,
challenges, and controversies of global marketing. Global Marketing reflects current
issues and events while offering conceptual and analytical tools that will help students
apply the 4Ps to global marketing. MyMarketingLab for Global Marketing is a total
learning package. MyMarketingLab is an online homework, tutorial, and assessment
program that truly engages students in learning. It helps students better prepare for
class, quizzes, and exams–resulting in better performance in the course–and provides
educators a dynamic set of tools for gauging individual and class progress.
The GHG Protocol Corporate Accounting and Reporting Standard helps companies and
other organizations to identify, calculate, and report GHG emissions. It is designed to
set the standard for accurate, complete, consistent, relevant and transparent
accounting and reporting of GHG emissions.

Global Logistics and Supply Chain Management is a comprehensive, fully up-todate introduction to the subject. Addressing both practical and strategic
perspectives, this revised and updated fourth edition offers readers a balanced
and integrated presentation of Logistics and Supply Chain Management
(LSCM)concepts, practices, technologies, and applications. Contributions from
experts in specific areas of LSCM provide readers with real-world insights on
supply chain relationships, transport security, inventory management, supply
chain designs, the challenges inherent to globalization and international trade,
and more. The text examines how information, materials, products, and services
flow across the public and private sectors and around the world. Detailed case
studies highlight LSCM practices and strategies in a wide range of contexts, from
humanitarian aid and pharmaceutical supply chains to semi-automated
distribution centers and port and air cargo logistics. Examples of LSCM in global
corporations such as Dell Computer and Jaguar Land Rover highlight the role of
new and emerging technologies. This edition features new and expanded
discussion of contemporary topics including sustainability, supply chain
vulnerability, and reverse logistics, and places greater emphasis on operations
management.
The New Global Marketing: Local Adaptation for Sustainability and Profit
discusses the ways that marketing managers can assess the potential for global
expansion and help their firms capitalize on opportunities. The book explores
which companies and products should expand internationally, what countries
offer the best opportunities, and which marketing plan will lead each product or
company to success. The material adapts well-established frameworks to
demonstrate how the global marketer can assess company strengths and
weaknesses and analyze opportunities and risks in foreign markets. It discusses
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the proper balance between standardization and localization, and addresses the
importance of the "triple" bottom line - environmental sustainability, social
fairness, and financial performance. Students also learn about bottom-of-thepyramid markets, the role of digital global marketing, and the importance of
adapting to international political, social, and environmental pressures. Featuring
more than twenty original case studies, The New Global Marketing is an excellent
introduction to what it really takes to succeed as a global marketer. Written for
students with some marketing education and exposure to international business,
the book is ideally suited to upper-level business courses and M.B.A. programs.
The digital transformation is in full swing and fundamentally changes how we live,
work, and communicate with each other. From retail to finance, many industries
see an inflow of new technologies, disruption through innovative platform
business models, and employees struggling to cope with the significant shifts
occurring. This Fourth Industrial Revolution is predicted to also transform
Logistics and Supply Chain Management, with delivery systems becoming
automated, smart networks created everywhere, and data being collected and
analyzed universally. The Digital Transformation of Logistics: Demystifying
Impacts of the Fourth Industrial Revolution provides a holistic overview of this
vital subject clouded by buzz, hype, and misinformation. The book is divided into
three themed-sections: Technologies such as self-driving cars or virtual reality
are not only electrifying science fiction lovers anymore, but are also increasingly
presented as cure-all remedies to supply chain challenges. In The Digital
Transformation of Logistics: Demystifying Impacts of the Fourth Industrial
Revolution, the authors peel back the layers of excitement that have grown
around new technologies such as the Internet of Things (IoT), 3D printing,
Robotic Process Automation (RPA), Blockchain or Cloud computing, and show
use cases that give a glimpse about the fascinating future we can expect.
Platforms that allow businesses to centrally acquire and manage their logistics
services disrupt an industry that has been relationship-based for centuries. The
authors discuss smart contracts, which are one of the most exciting applications
of Blockchain, Software as a Service (SaaS) offerings for freight procurement,
where numerous data sources can be integrated and decision-making processes
automated, and marine terminal operating systems as an integral node for
shipments. In The Digital Transformation of Logistics: Demystifying Impacts of
the Fourth Industrial Revolution, insights are shared into the cold chain industry
where companies respond to increasing quality demands, and how European
governments are innovatively responding to challenges of cross-border
eCommerce. People are a vital element of the digital transformation and must be
on board to drive change. The Digital Transformation of Logistics: Demystifying
Impacts of the Fourth Industrial Revolution explains how executives can create
sustainable impact and how competencies can be managed in the digital age especially for sales executives who require urgent upskilling to remain relevant.
Best practices are shared for organizational culture change, drawing on studies
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among senior leaders from the US, Singapore, Thailand, and Australia, and for
managing strategic alliances with logistics service providers to offset risks and
create cross-functional, cross-company transparency. The Digital Transformation
of Logistics: Demystifying Impacts of the Fourth Industrial Revolution provides
realistic insights, a ready-to-use knowledge base, and a working vocabulary
about current activities and emerging trends of the Logistics industry. Intended
readers are supply chain professionals working for manufacturing, trading, and
freight forwarding companies as well as students and all interested parties.
In todays globalised world, an understanding of international trade is essential for
those studying and practising law, business, banking and finance. International
Trade Law offers a comprehensive and informed analysis of the complexities of
an international sale transaction through case law, policy documents, legislation,
international conventions and rules adopted by international organisations such
as the ICC. Focusing on international sales of goods and the various relations
that arise as a result of sale contract, this book considers and discusses:
Standard trade terms, the Convention on International Sales of Goods 1980 and
the UNIDROIT Principles for International Commercial Contracts 2004; Issues
relating to E-Commerce including electronic transport documents, especially
electronic bills of landing; International transportation of cargo, both unimodal
(sea, air, land and rail) and multimodal, the various conventions affecting such
transportation and the proposed new convention drafted by UNCITRAL and CMI;
Insurance and payment mechanisms, in particular letters of credit and the
recently adopted UCP 600; Dispute resolution including issues of jurisdiction,
applicable law, arbitration and mediation; Corruption as a major challenge to
conducting business and the various anti-corruption conventions, in particular the
OECD Anti-Bribery Convention 1997 and the UN Convention Against corruption
2003. Accessible to students encountering this often challenging area of the law
for the first time, International Trade Law clarifies a range of topics through
Tables and diagrams, and directs the reader to relevant further reading, online
resources, and journal articles throughout
Contains geographical, political, and economic assessments for the British
delegates to the 1919-1920 Paris Peace Conference.
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