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What keeps so many of us from doing what we long to do? Why is there a naysayer within?
How can we avoid the roadblocks of any creative endeavor—be it starting up a dream business
venture, writing a novel, or painting a masterpiece? The War of Art identifies the enemy that
every one of us must face, outlines a battle plan to conquer this internal foe, then pinpoints just
how to achieve the greatest success. The War of Art emphasizes the resolve needed to
recognize and overcome the obstacles of ambition and then effectively shows how to reach the
highest level of creative discipline. Think of it as tough love . . . for yourself.
Modern, original fiction for learners of English. Paul Morris's happy life in Italy changes when
his wife dies suddenly. He develops a relationship with Sandra, a friend at work, but everything
is not as it seems. How can Sandra afford such an expensive car? And why does she keep
making mysterious phone calls? Soon Paul is involved in international crime and a thrilling car
chase across Europe.
An impassioned look at games and game design that offers the most ambitious framework for
understanding them to date. As pop culture, games are as important as film or television—but
game design has yet to develop a theoretical framework or critical vocabulary. In Rules of Play
Katie Salen and Eric Zimmerman present a much-needed primer for this emerging field. They
offer a unified model for looking at all kinds of games, from board games and sports to
computer and video games. As active participants in game culture, the authors have written
Rules of Play as a catalyst for innovation, filled with new concepts, strategies, and
methodologies for creating and understanding games. Building an aesthetics of interactive
systems, Salen and Zimmerman define core concepts like "play," "design," and "interactivity."
They look at games through a series of eighteen "game design schemas," or conceptual
frameworks, including games as systems of emergence and information, as contexts for social
play, as a storytelling medium, and as sites of cultural resistance. Written for game scholars,
game developers, and interactive designers, Rules of Play is a textbook, reference book, and
theoretical guide. It is the first comprehensive attempt to establish a solid theoretical framework
for the emerging discipline of game design.
This clearly structured guide will help learners who already have a basic grasp of Arabic to
hone their translation skills. The texts chosen for translation exercises have been carefully
selected from a variety of authentic, contemporary texts across a broad range of genres.
This book brings together leading scholars to analyze political marketing in the context of the
UK 2015 General Election. Election campaigns represent a time of intense marketing,
including: the communication of party, party leader and candidate brands; the design and
dissemination of key messages and policy proposals; identification of target voters; setting out
strategies for the campaign; and translating strategies into specific communication tactics.
Each chapter of this book has been specifically commissioned to focus on one of these
aspects of the campaign (targeted campaigning, branding, core messages, advertising, media
management, online campaigning and the campaign in the marginal seats). The collection
offers insights into the most interesting and innovative aspects of the 2015 election campaign,
determining how levels parties with differing resource approach elections and with what
impacts, as well as what we can learn more broadly about marketing at general elections. The
chapters are developed to make the topic accessible to non-scholars and to have real-world
relevance.
This pack consists of the Student's Book with answers with CD-ROM and Class Audio CDs.
The Student's Book fully prepares students to tackle each part of every exam paper. Unique
grammar and vocabulary exercises train students to avoid common mistakes. The interactive
CD-ROM provides comprehensive extra practice of the language and topics covered in the
book and supports mixed ability focusing on students' own particular areas of difficulty. The
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Class Audio CDs contain the recordings for the listening exercises in the Student's Book. A full
practice test is available online for teachers to access.
Volume XII Includes scientific articles and reports from the 15th International Scientific
Conference on the topic of „The science in help of business. Modern problems of the science,
business, education and tourism“, July 3rd -5th, 2019, Varna, Bulgaria
Vocabulary in Use Pre-intermediate and Intermediate is a vocabulary book for intermediate
learners of English, primarily designed as a self-study reference and practice book, but which
can also be used for classroom work. In its style and format it is similar to its upper
intermediate and advanced equivalent, English Vocabulary in Use. - 100 easy-to-use units:
over 2,500 vocabulary items in a wide range of topic areas are presented, contextualise and
explained and explained on left-hand pages with a variety of follow-up activities on right-hand
pages. - Helps to build on and expand existing vocabulary. - Suggests tips and techniques for
good learning habits. - Designed to be flexible: can be used both for self-study and in class. Provides a comprehensive key with not only answers to the exercises but also more comments
on how the language is used. - Includes a detailed index with phonetic transcriptions.

Few discussions in modern social science have occupied as much attention as the
changing nature of welfare states in western societies. Gosta Esping-Andersen, one of
the most distinguished contributors to current debates on this issue, here provides a
new analysis of the character and role of welfare states in the functioning of
contemporary advanced western societies. Esping-Andersen distinguishes several
major types of welfare state, connecting these with variations in the historical
development of different western countries. Current economic processes, the author
argues, such as those moving towards a post-industrial order, are not shaped by
autonomous market forces but by the nature of states and state differences. Fully
informed by comparative materials, this book will have great appeal to everyone
working on issues of economic development and post-industrialism. Its audience will
include students and academics in sociology, economics and politics.
This college-level media management textbook reflects the changes in the media
industries that have occurred in the past decade. Today's managers must address new
issues that their predecessors never faced, from the threats of professional piracy and
casual copying of digital media products, to global networks, on-demand consumption,
and changing business models. The book explains the new new vocabulary of media
moguls, such as bandwidth, digital rights management, customer relations
management, distributed work groups, centralized broadcast operations, automated
playlists, server-based playout, repurposing, mobisodes, TV-to-DVD, and content
management. The chapters logically unfold the ways that managers are evolving their
practices to make content, market it, and deliver it to consumers in a competitive, global
digital marketplace. In addition to media companies, this book covers management
processes that extend to all content-producing organizations, because today's students
are as likely to produce high-quality video and Web video for ABC Computer Sales as
they are for the ABC Entertainment Television Network.
Collocations are combinations of words which frequently appear together. Using them
makes your English sound more natural. Presents and explains approximately 1,500
word combinations in typical contexts using tables, charts, short texts and dialogues.
A valuable new edition of a standard reference The use of statistical methods for
categorical data has increased dramatically, particularly for applications in the
biomedical and social sciences. An Introduction to Categorical Data Analysis, Third
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Edition summarizes these methods and shows readers how to use them using
software. Readers will find a unified generalized linear models approach that connects
logistic regression and loglinear models for discrete data with normal regression for
continuous data. Adding to the value in the new edition is: • Illustrations of the use of R
software to perform all the analyses in the book • A new chapter on alternative methods
for categorical data, including smoothing and regularization methods (such as the
lasso), classification methods such as linear discriminant analysis and classification
trees, and cluster analysis • New sections in many chapters introducing the Bayesian
approach for the methods of that chapter • More than 70 analyses of data sets to
illustrate application of the methods, and about 200 exercises, many containing other
data sets • An appendix showing how to use SAS, Stata, and SPSS, and an appendix
with short solutions to most odd-numbered exercises Written in an applied,
nontechnical style, this book illustrates the methods using a wide variety of real data,
including medical clinical trials, environmental questions, drug use by teenagers,
horseshoe crab mating, basketball shooting, correlates of happiness, and much more.
An Introduction to Categorical Data Analysis, Third Edition is an invaluable tool for
statisticians and biostatisticians as well as methodologists in the social and behavioral
sciences, medicine and public health, marketing, education, and the biological and
agricultural sciences.
Alphabetically arranged and followed by an index of terms at the end, this handy
reference of literary terms is bound to be of invaluable assistance to any student of
English literature.
An expanding series of short, specialist English courses for different professions, work
skills, and industries.
A major work by one of the more innovative thinkers of our time, Politics of Nature does
nothing less than establish the conceptual context for political ecology--transplanting
the terms of ecology into more fertile philosophical soil than its proponents have thus
far envisioned. Bruno Latour announces his project dramatically: "Political ecology has
nothing whatsoever to do with nature, this jumble of Greek philosophy, French
Cartesianism and American parks." Nature, he asserts, far from being an obvious
domain of reality, is a way of assembling political order without due process. Thus, his
book proposes an end to the old dichotomy between nature and society--and the
constitution, in its place, of a collective, a community incorporating humans and
nonhumans and building on the experiences of the sciences as they are actually
practiced. In a critique of the distinction between fact and value, Latour suggests a
redescription of the type of political philosophy implicated in such a "commonsense"
division--which here reveals itself as distinctly uncommonsensical and in fact fatal to
democracy and to a healthy development of the sciences. Moving beyond the
modernist institutions of "mononaturalism" and "multiculturalism," Latour develops the
idea of "multinaturalism," a complex collectivity determined not by outside experts
claiming absolute reason but by "diplomats" who are flexible and open to
experimentation. Table of Contents: Introduction: What Is to Be Done with Political
Ecology? 1. Why Political Ecology Has to Let Go of Nature First, Get Out of the Cave
Ecological Crisis or Crisis of Objectivity? The End of Nature The Pitfall of "Social
Representations" of Nature The Fragile Aid of Comparative Anthropology What
Successor for the Bicameral Collective? 2. How to Bring the Collective Together
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Difficulties in Convoking the Collective First Division: Learning to Be Circumspect with
Spokespersons Second Division: Associations of Humans and Nonhumans Third
Division between Humans and Nonhumans: Reality and Recalcitrance A More or Less
Articulated Collective The Return to Civil Peace 3. A New Separation of Powers Some
Disadvantages of the Concepts of Fact and Value The Power to Take into Account and
the Power to Put in Order The Collective's Two Powers of Representation Verifying
That the Essential Guarantees Have Been Maintained A New Exteriority 4. Skills for the
Collective The Third Nature and the Quarrel between the Two "Eco" Sciences
Contribution of the Professions to the Procedures of the Houses The Work of the
Houses The Common Dwelling, the Oikos 5. Exploring Common Worlds Time's Two
Arrows The Learning Curve The Third Power and the Question of the State The
Exercise of Diplomacy War and Peace for the Sciences Conclusion: What Is to Be
Done? Political Ecology! Summary of the Argument (for Readers in a Hurry...) Glossary
Notes Bibliography Index From the book: What is to be done with political ecology?
Nothing. What is to be done? Political ecology! All those who have hoped that the
politics of nature would bring about a renewal of public life have asked the first
question, while noting the stagnation of the so-called "green" movements. They would
like very much to know why so promising an endeavor has so often come to naught.
Appearances notwithstanding, everyone is bound to answer the second question the
same way. We have no choice: politics does not fall neatly on one side of a divide and
nature on the other. From the time the term "politics" was invented, every type of
politics has been defined by its relation to nature, whose every feature, property, and
function depends on the polemical will to limit, reform, establish, short-circuit, or
enlighten public life. As a result, we cannot choose whether to engage in it
surreptitiously, by distinguishing between questions of nature and questions of politics,
or explicitly, by treating those two sets of questions as a single issue that arises for all
collectives. While the ecology movements tell us that nature is rapidly invading politics,
we shall have to imagine - most often aligning ourselves with these movements but
sometimes against them - what a politics finally freed from the sword of Damocles we
call nature might be like.
This book integrates the problem of violence into a larger framework, showing how
economic and political behavior are closely linked.
A gargantuan, mind-altering comedy about the Pursuit of Happiness in America Set in an
addicts' halfway house and a tennis academy, and featuring the most endearingly screwed-up
family to come along in recent fiction, Infinite Jest explores essential questions about what
entertainment is and why it has come to so dominate our lives; about how our desire for
entertainment affects our need to connect with other people; and about what the pleasures we
choose say about who we are. Equal parts philosophical quest and screwball comedy, Infinite
Jest bends every rule of fiction without sacrificing for a moment its own entertainment value. It
is an exuberant, uniquely American exploration of the passions that make us human - and one
of those rare books that renew the idea of what a novel can do. "The next step in fiction...Edgy,
accurate, and darkly witty...Think Beckett, think Pynchon, think Gaddis. Think." --Sven Birkerts,
The Atlantic
Are you looking to take advantage of social media for your business or organization? With
easy-to-understand introductions to blogging, forums, opinion and review sites, and social
networks such as Twitter, Facebook, and LinkedIn, this book will help you choose the best -and avoid the worst -- of the social web's unique marketing opportunities. The Social Media
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Marketing Book guides you through the maze of communities, platforms, and social media
tools so you can decide which ones to use, and how to use them most effectively. With an
objective approach and clear, straightforward language, Dan Zarrella, aka "The Social Media &
Marketing Scientist," shows you how to plan and implement campaigns intelligently, and then
measure results and track return on investment. Whether you're a seasoned pro or new to the
social web, this book will take you beyond the jargon to social media marketing mastery. Make
sense of this complicated environment with the help of screenshots, graphs, and visual
explanations Understand the history and culture of each social media type, including features,
functionality, and protocols Get clear-cut explanations of the methods you need to trigger viral
marketing successes Choose the technologies and marketing tactics most relevant to your
campaign goals Learn how to set specific goals for your campaigns and evaluate them
according to key performance indicators Praise for The Social Media Marketing Book: "Let
Zarrella take you to social-media marketing school. You'll learn more from reading this book
than a month of research on the Internet."--Guy Kawasaki, co-founder of Alltop.com "If I could
be any other person for a day, it would be Dan Zarella. Either him or Brad Pitt. But Dan's
smarter. This book is why I say that."--Chris Brogan, President of New Marketing Labs "This
book demonstrates a beginning to the endless possibilities of the Social Web."-- Brian Solis,
publisher of leading marketing blog PR 2.0
In this groundbreaking work, Ariella Azoulay thoroughly revises our understanding of the
ethical status of photography. It must, she insists, be understood in its inseparability from the
many catastrophes of recent history. She argues that photography is a particular set of
relations between individuals and the powers that govern them and, at the same time, a form
of relations among equals that constrains that power. Anyone, even a stateless person, who
addresses others through photographs or occupies the position of a photograph’s addressee,
is or can become a member of the citizenry of photography. The crucial arguments of the book
concern two groups that have been rendered invisible by their state of exception: the
Palestinian noncitizens of Israel and women in Western societies. Azoulay’s leading question
is: Under what legal, political, or cultural conditions does it become possible to see and show
disaster that befalls those with flawed citizenship in a state of exception? The Civil Contract of
Photography is an essential work for anyone seeking to understand the disasters of recent
history and the consequences of how they and their victims are represented.
From agriculture to big business, from medicine to politics, The Cigarette Century is the
definitive account of how smoking came to be so deeply implicated in our culture, science,
policy, and law. No product has been so heavily promoted or has become so deeply
entrenched in American consciousness. The Cigarette Century shows in striking detail how
one ephemeral (and largely useless) product came to play such a dominant role in so many
aspects of our lives—and deaths.
Made to Break is a history of twentieth-century technology as seen through the prism of
obsolescence. Giles Slade explains how disposability was a necessary condition for America's
rejection of tradition and our acceptance of change and impermanence. This book gives us a
detailed and harrowing picture of how, by choosing to support ever-shorter product lives, we
may well be shortening the future of our way of life as well.
El marketing viral se inoculó en el panorama profesional publicitario como una vacuna eficazy
económica contra la supuesta inmunidad de las audiencias a los mensajes comerciales.
Conseguir que fueran los consumidores quienes transmitieran los anuncios espontáneamente
entre sus redes sociales se consideró la panacea en un mercado comunicativo sobresaturado.
Sin embargo, la publicidad boca a oreja, basada en recomendaciones, ya conseguía el mismo
objetivo desde tiempos ancestrales. Fueron las tecnologías de la información y de la
comunicación (TIC) las que posibilitaron el salto exponencial hacia la publicidad viral y, en
consecuencia, un cambio de magnitudes sin precedentes: los contenidos comerciales
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pasaban a ser compartibles a escala planetaria, a la velocidad de un clic.Este libro se centra
en detectar las claves creativas comunes que detonaron el contagio de 651 vídeos
publicitarios entre los usuarios de las redes sociales digitales.A partir de un constructo
analítico formado por drivers creativos, cepas virales y la variable ambigüedad, se propone la
fórmula V = cc (d+c) + a, como base inspiradora para crear publicidad altamente contagiosa.
Professional English in Use Marketing offers comprehensive coverage of key marketing
vocabulary, it includes 50 units covering everything from marketing basics and the full
marketing mix, through to research, advertising, media and PR.
The book that inspired the major new motion picture Mandela: Long Walk to Freedom. Nelson
Mandela is one of the great moral and political leaders of our time: an international hero whose
lifelong dedication to the fight against racial oppression in South Africa won him the Nobel
Peace Prize and the presidency of his country. Since his triumphant release in 1990 from more
than a quarter-century of imprisonment, Mandela has been at the center of the most
compelling and inspiring political drama in the world. As president of the African National
Congress and head of South Africa's antiapartheid movement, he was instrumental in moving
the nation toward multiracial government and majority rule. He is revered everywhere as a vital
force in the fight for human rights and racial equality. LONG WALK TO FREEDOM is his
moving and exhilarating autobiography, destined to take its place among the finest memoirs of
history's greatest figures. Here for the first time, Nelson Rolihlahla Mandela tells the
extraordinary story of his life--an epic of struggle, setback, renewed hope, and ultimate
triumph.

"Professional English in Use Finance" contains 50 units covering the most up-today financial vocabulary, from accounting to borrowing and lending, central
banking to venture capital and many more areas including financial idioms and
metaphors. Suitable for self-study or classroom use.
Contemporary African Literature in English explores the contours of
representation in contemporary Anglophone African literature, drawing on a wide
range of authors including Chimamanda Ngozi Adichie, Aminatta Forna, Brian
Chikwava, Ngug? wa Thiong'o, Nuruddin Farah and Chris Abani.
This book presents an analysis of Lieutenant Columbo's investigative method of
rhetorical inquiry as seen in the television police procedural Columbo
(1968-2003). With a barrage of questions about minute details and feigned
ignorance, the iconic detective enacts a persona of ‘antipotency’ (counter
authoritativeness) to affect the villains' underestimation of his attention to
inconsistencies, abductive reasoning, and rhetorical efficacy. In a predominantly
dialogue-based investigation, Columbo exhausts his suspects by asking a battery
of questions concerning all minor details of the case, which evolves into an
aggravating tedious provocation for the killer trying to maintain innocence. Based
on the Ancient Greek ideal of Sophrosyne (temperance, restraint) and the
Socratic method of questioning to discover truths, the Lieutenant models effective
rhetorical inquiry with resistant responders: shy, secretive, anxious, emotionallydisconnected, angry, arrogant, jealous, and, in this case, murderous conversants.
While designed to be critical and theoretical, this text strives to be accessible to
interdisciplinary readers, practical in application, and amusing for Columbo buffs.
For courses in Introductory Public Relations. Cutlip & Center offers students the
gold standard in public relations, providing the most up-to-date reference in the
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market. In the new edition, Glen Broom continues the work of Cutlip and Center
by providing the most up-to-date reference for students.
Originally published in hardcover in 2005.
Drawing on vast amounts of new data from live, unscripted radio and TV
broadcasts, and the internet, this is a brilliant and original analysis of colloquial
English, revealing unusual and largely unreported types of clause structure.
Andrew Radford debunks the myth that colloquial English has a substandard,
simplified grammar, and shows that it has a coherent and complex structure of its
own. The book develops a theoretically sophisticated account of structure and
variation in colloquial English, advancing an area that has been previously
investigated from other perspectives, such as corpus linguistics or conversational
analysis, but never before in such detail from a formal syntactic viewpoint.
The power of design to create a life worth living even in a refugee camp: designs,
inventions, and artworks from the Azraq Refugee Camp in Jordan. This book
shows how, even in the most difficult conditions--forced displacement, trauma,
and struggle--design can help create a life worth living. Design to Live documents
designs, inventions, and artworks created by Syrian refugees living in the Azraq
Refugee Camp in Jordan. Through these ingenious and creative
innovations--including the vertical garden, an arrangement necessitated by
regulations that forbid planting in the ground; a front hall, fashioned to protect
privacy; a baby swing made from recycled desks; and a chess set carved from a
broomstick--refugees defy the material scarcity, unforgiving desert climate, and
cultural isolation of the camp. Written in close collaboration with the residents of
the camp, with text in both English and Arabic, Design to Live, reflects two
perspectives on the camp: people living and working in Azraq and designers
reflecting on humanitarian architecture within the broader field of socially
engaged art and design. Architectural drawings, illustrations, photographs,
narratives, and stories offer vivid testimony to the imaginative and artful ways that
residents alter and reconstruct the standardized humanitarian design of the
camp--and provide models that can be replicated elsewhere. The book is the
product of a three-year project undertaken by MIT Future Heritage Lab,
researchers and students with Syrian refugees at the Azraq Refugee Camp,
CARE, Jordan, and the German-Jordanian University. Copublication with Future
Heritage Lab, MIT
The post-9/11 era and the overall impact of international terrorism have
generated much debate regarding the role of military apparatus in modern
society. This book assesses the inherent meaning of the militarization from a
critical, interdisciplinary perspective. Against the background of democracy and
capitalism, The Marketing of War in the Age of Neo-Militarism challenges
prevailing accounts of the "military-industrial complex" as it explores significant
interrelated themes denoting the accelerating process of militarization of society.
Designed to address pressing socio-political phenomena, this book is the first of
its genre contesting conventional wisdom about the perceived link between war
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and the "military-industrial complex." It is unique not merely because of its
approach, but also for its thorough analysis of deeply affected social institutions
and processes such as education, popular culture, geopolitics, military
expenditure, space and the environment. Contributing authors advance the
discussion by exposing factual information demonstrating the nature and scope
of society’s militarization. Their analysis is also broadened to encompass key
concepts and diverse aspects of the subject matter that provoke a lively debate.
The book offers compelling arguments that will be indispensable to scholars,
students, professionals, and policy and decision makers with an interest in social
and political sciences as well as in other related fields.
START-UP NATION addresses the trillion dollar question: How is it that Israel-- a
country of 7.1 million, only 60 years old, surrounded by enemies, in a constant state of
war since its founding, with no natural resources-- produces more start-up companies
than large, peaceful, and stable nations like Japan, China, India, Korea, Canada and
the UK? With the savvy of foreign policy insiders, Senor and Singer examine the
lessons of the country's adversity-driven culture, which flattens hierarchy and elevates
informality-- all backed up by government policies focused on innovation. In a world
where economies as diverse as Ireland, Singapore and Dubai have tried to re-create
the "Israel effect", there are entrepreneurial lessons well worth noting. As America
reboots its own economy and can-do spirit, there's never been a better time to look at
this remarkable and resilient nation for some impressive, surprising clues.
Written for Higher Education educators, managers and policy-makers, Plagiarism, the
Internet and Student Learning combines theoretical understandings with a practical
model of plagiarism and aims to explain why and how plagiarism developed. It offers a
new way to conceptualize plagiarism and provides a framework for professionals
dealing with plagiarism in higher education. Sutherland-Smith presents a model of
plagiarism, called the plagiarism continuum, which usefully informs discussion and
direction of plagiarism management in most educational settings. The model was
developed from a cross-disciplinary examination of plagiarism with a particular focus on
understanding how educators and students perceive and respond to issues of
plagiarism. The evolution of plagiarism, from its birth in Law, to a global issue, poses
challenges to international educators in diverse cultural settings. The case studies
included are the voices of educators and students discussing the complexity of
plagiarism in policy and practice, as well as the tensions between institutional and
individual responses. A review of international studies plus qualitative empirical
research on plagiarism, conducted in Australia between 2004-2006, explain why it has
emerged as a major issue. The book examines current teaching approaches in light of
issues surrounding plagiarism, particularly Internet plagiarism. The model affords
insight into ways in which teaching and learning approaches can be enhanced to cope
with the ever-changing face of plagiarism. This book challenges Higher Education
educators, managers and policy-makers to examine their own beliefs and practices in
managing the phenomenon of plagiarism in academic writing.
The second edition of International Marketing includes greater coverage of digital
marketing, social and interactive marketing.For example, Sri Lankan farmers
connecting to markets via mobile phones, Indonesia and intellectual property rights
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violations and how high fashion is harnessing the internet to become more accessible.
It also benefits from increased focus on ethics and sustainability as well as more
content relating to emerging markets as a direct result of market feedback.In this era of
rapid global economic growth and change, an understanding of how marketing is
impacted by culture and society is vitally important.This leading text provides a wellrounded perspective of international markets that encompasses history, geography,
language, and religion as well as economics. Cateora helps students to see the cultural
and environmental uniqueness of any nation or region. This edition provides a particular
focus on the changing dynamics in the Asia Pacific region and their importance in the
wider global context.
This book is open access under a CC-BY licence. Part of the AHRC/British Library
Academic Book of the Future Project, this book interrogates current and emerging
contexts of academic books from the perspectives of thirteen expert voices from the
connected communities of publishing, academia, libraries, and bookselling.
Ten laws of simplicity for business, technology, and design that teach us how to need
less but get more. Finally, we are learning that simplicity equals sanity. We're rebelling
against technology that's too complicated, DVD players with too many menus, and
software accompanied by 75-megabyte "read me" manuals. The iPod's clean gadgetry
has made simplicity hip. But sometimes we find ourselves caught up in the simplicity
paradox: we want something that's simple and easy to use, but also does all the
complex things we might ever want it to do. In The Laws of Simplicity, John Maeda
offers ten laws for balancing simplicity and complexity in business, technology, and
design—guidelines for needing less and actually getting more. Maeda—a professor in
MIT's Media Lab and a world-renowned graphic designer—explores the question of how
we can redefine the notion of "improved" so that it doesn't always mean something
more, something added on. Maeda's first law of simplicity is "Reduce." It's not
necessarily beneficial to add technology features just because we can. And the features
that we do have must be organized (Law 2) in a sensible hierarchy so users aren't
distracted by features and functions they don't need. But simplicity is not less just for
the sake of less. Skip ahead to Law 9: "Failure: Accept the fact that some things can
never be made simple." Maeda's concise guide to simplicity in the digital age shows us
how this idea can be a cornerstone of organizations and their products—how it can drive
both business and technology. We can learn to simplify without sacrificing comfort and
meaning, and we can achieve the balance described in Law 10. This law, which Maeda
calls "The One," tells us: "Simplicity is about subtracting the obvious, and adding the
meaningful."
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