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Business and Society: Corporate Strategy, Public Policy and Ethics, by Post, Lawrence and Weber was the first book to
be published in the field of business and society and is the market leader! For over thirty years, Business and Society has
been updated and reinvented in response to society¿s relationship to business. Post, Lawrence and Weber discuss the
social and ethical impacts of business. Business and Society, 10e highlights why government regulation is sometimes
required as well as new models of business-community collaboration. Business and Society, 10e is a book with a point of
view. Post, Lawrence and Weber believe that businesses have social (as well as economic) responsibilities to society;
that business and government both have important roles to play in the modern economy; and that ethics and integrity are
essential to personal fulfillment and to business success.
Updated to keep pace with the latest data and statistics, Drugs and Society, Thirteenth Edition, contains the most current
information available concerning drug use and abuse. Written in an objective and user-friendly manner, this best-selling
text continues to captivate students by taking a multidisciplinary approach to the impact of drug use and abuse on the
lives of average individuals.
BUSINESS AND SOCIETY employs a stakeholder management framework. This framework emphasizes a business's
social, legal, political, andethical responsibilities to both external and internal groups that have a stake, or interest, in that
business. It is a fundamental goal of the course that students really get that responsible business decision makers strive
to balance and protect the interests of various stakeholders-investors, employees, community, environment, etc. An
emphasis is also placed on the fact that one needs to understand that business situations will continually arise that will
truly test ones values and ethics. BUSINESS AND SOCIETY not only exposes students to diverse and important
stakeholder and ethical frameworks for considering and protecting stakeholder interests, through its use of cases
andother real-world applications, this text enhances the precision with which students think about and practice ethical
decision making.Opportunities to apply stakeholder and ethical systems to specific business problems abound, and
questions are provided with all cases andapplications to focus student reasoning, ensuring excellent preparation for class
discussions.
Business and Society: Ethical, Legal, and Digital Environments prepares students for the modern workplace by exploring
the opportunities and challenges they will face in today?s interconnected, global economy. The author team discusses
legal and ethical issues throughout and uses real-world cases to provide students with a holistic understanding of
stakeholder issues. Chapters on social media and citizen movements, big data and hacking, and privacy in the digital age
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provide in-depth coverage of how technology is transforming the relationship between organizations and consumers.
Sexty is an indigenous text that provides a broad overview of the Canadian business system, its interrelationships with
society and the expectation of ethics in business, and business's adherence to moral standards. Sexty adopts the
"business and society" approach to business, in addition to three key words: ethics, responsibilities, and sustainability.
The ethics of business refers to the rules, standards, codes, values or principles that provide guidance for morally
appropriate behaviour in managerial decision-making that is related to the operations of business and a business's
relationship with society. Society accepts business as long as it recognizes the responsibilities in its operations and
considers the needs and desires of society. The result businesses have had an increasing obligation to do more.
Sustainability represents a management approach that integrates economic, ethical, and environmental responsibilities
into all management systems (the triple 'e'). Sexty Fourth Edition enables and encourages critical thinking by introducing
new ideas and concepts, by introducing new ideas and concepts, linking ideas to illustrations, addressing issues from
different perspectives, and exposing readers to new sources of information. The concepts, theories, and illustrations
allow students to use their skills to clarify facts, assess information, formulate and defend their own intellectual positions,
and develop appropriate courses of action.
After 1989, capitalism has successfully presented itself as the only realistic political-economic system - a situation that
the bank crisis of 2008, far from ending, actually compounded. The book analyses the development and principal
features of this capitalist realism as a lived ideological framework. Using examples from politics, films, fiction, work and
education, it argues that capitalist realism colours all areas of contemporary experience. But it will also show that,
because of a number of inconsistencies and glitches internal to the capitalist reality program capitalism in fact is anything
but realistic.
This text emphasizes the three major driving forces behind e-commerce: technological change, business development,
and social issues, to provide a coherent conceptual framework for understanding the field.
The Taking Sides Collection on McGraw-Hill Create® includes current controversial issues in a debate-style forma
designed to stimulate student interest and develop critical thinking skills. This Collection contains a multitude of current
and classic issues to enhance and customize your course. You can browse the entire Taking Sides Collection on Create
or you can search by topic, author, or keywords. Each Taking Sides issue is thoughtfully framed with Learning Outcomes,
an Issue Summary, an Introduction, and an "Exploring the Issue" section featuring Critical Thinking and Reflection, Is
There Common Ground?, Additional Resources, and Internet References. Go to the Taking Sides Collection on McGrawHill Create® at www.mcgrawhillcreate.com/takingsides and click on "Explore this Collection" to browse the entire
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Collection. Select individual Taking Sides issues to enhance your course, or access and select the entire Miller: Taking
Sides: Clashing Views in Drugs and Society, 12/e book here
http://create.mheducation.com/createonline/index.html#qlink=search%2Ftext%3Disbn:1259922790 for an easy, pre-built
teaching resource. Visit http://create.mheducation.com for more information on other McGraw-Hill titles and special
collections.
"In a world economy that is becoming increasingly integrated and interdependent, the relationship between business and
society is becoming ever more complex. The globalization of business, the emergence of civil society organizations in
many nations, and rapidly changing government regulations and international agreements have significantly altered the
job of managers and the nature of strategic decision making within the firm. At no time has business faced greater public
scrutiny or more urgent demands to act in an ethical and socially responsible manner than at the present"-Seeing Sociology in your Everyday Life With a complete theoretical framework and a global perspective, Society: The
Basics, 13/e offers students an accessible and relevant introduction to sociology. John Macionis, author of the bestselling Introductory Sociology franchise over the last three decades, empowers students to see the world around them
through a sociological lens, helping them to better understand their own lives. This informative, engaging, and
entertaining title will change the way readers see the world and open the door to many new opportunities. MySocLab is
an integral part of the Macionis learning program. Engaging activities and assessments provide a teaching a learning
system that helps students see the world through a sociological lens. With MySocLab, students can develop critical
thinking skills through writing, explore real-world data through the new Social Explorer, and watch the latest entries in the
Core Concept Video Series. Society: The Basics, Thirteenth Edition is also available via REVEL™, an immersive learning
experience designed for the way today's students read, think, and learn. Learn more.
Volume Two of Business and Society 360 focuses on research drawn from work grounded in "corporate social
responsibility" and "corporate citizenship."
As a social phenomena, businesses have provided us with a set of guidelines for organizing our relations with each other
into recurring social patterns. These patterns simultaneously give meaning and stability to our personal lives and give
structure and coherence to the larger social order. For this reason, an understanding of how businesses operate in
society is essential if we are to understand ourselves, our families, our religions, our governments, and any other facet of
our society. This book explores the nature of life in a business-oriented society by surveying the interconnections
between businesses and other sectors of society. This book ties together numerous sociological concepts such as
socialization, power relations, deviance, and social institutions through an examination of how business influence all
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aspects of society. The book highlights social responsibilities of businesses concerning issues such as employee rights,
and consumer and environmental protection. An ideal read for business people or sociologists alike.
Strategic trends that will influence business, government, education, media and society in the coming year.
5 Stars! from Doody's Book Reviews! (of the 13th Edition) "This edition continues to raise the bar for books on drug use and
abuse. The presentation of the material is straightforward and comprehensive, but not off putting or complicated." As a longstanding, reliable resource Drugs & Society, Fourteenth Edition continues to captivate and inform students by taking a
multidisciplinary approach to the impact of drug use and abuse on the lives of average individuals. The authors have integrated
their expertise in the fields of drug abuse, pharmacology, and sociology with their extensive experiences in research, treatment,
drug policy making, and drug policy implementation to create an edition that speaks directly to students on the medical, emotional,
and social damage drug use can cause.
Corporations dominate our societies. They employ us, sell to us and influence how we think and who we vote for, while their
economic interests dictate local, national and global agendas. Written in clear and accessible terms, this much-needed textbook
provides critical perspectives on all aspects of the relationship between business and society: from an historical analysis of the
spread of capitalism as the foundation of the 'corporate' revolution in the late nineteenth century to the regulation, ethics and
exclusionary implications of business in contemporary society. Furthermore, it examines how corporate power and capitalism
might be resisted, outlining a range of alternatives, from the social economy through to new forms of open access or commons
ownership.
Case studies of business and management success tend to focus on factors such as leadership, innovation, competition, and
geography, but what about good fortune? This book highlights luck as a key idea for business and society. The author provides
insights from economics, sociology, political science, philosophy, and psychology to create a brief intellectual history of luck. In
positioning luck as a key idea in management, the book analyzes various facets of fortune such as randomness, serendipity, and
opportunity. Often overlooked given psychological bias toward meritocratic explanations, this book quantifies luck to establish the
idea in a more central role in understanding variations in business performance. In bringing the concept of luck in from the
periphery, this concise book is a readable overview of management which will help students, scholars, and reflective practitioners
see the subject in a new light.
Cooper and Schindler's Business Research Methods offers students and instructors thorough coverage of business research
topics backed by solid theory. The authors are successful marketing research consultants and that is evident in the rich and
realistic case studies found in the text. Managerial decision making is the underlying theme, topics and applications are presented
and organized in a manner that allow students to thoroughly understand business research topics and functions. Consequently,
the structure of the text encourages and supports completion of an in-depth business research project during the semester.
Robert's Rules of Order Newly Revised, commonly referred to as Robert's Rules of Order, RONR, or simply Robert's Rules, is the
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most widely used manual of parliamentary procedure in the United States. It governs the meetings of a diverse range of
organizations-including church groups, county commissions, homeowners associations, nonprofit associations, professional
societies, school boards, and trade unions-that have adopted it as their parliamentary authority. The manual was first published in
1876 by .US Army officer Henry Martyn Robert, who adapted the rules and practice of Congress to the needs of non-legislative
societies. Ten subsequent editions have been published, including major revisions in 1915 and 1970. The copyright to Robert's
Rules of Order Newly Revised is owned by the Robert's Rules Association, which selects by contract an authorship team to
continue the task of revising and updating the book. The 11th and current edition was published in 2011. In 2005, the Robert's
Rules Association published an official concise guide, titled Robert's Rules of Order Newly Revised In Brief. A second edition of
the brief book was published in 2011.
In Business and Society, 3/e, authors Thorne, Ferrell, and Ferrell introduce students to corporate responsibility by examining the connection
between shareholders and stakeholders. The text's strong pedagogical framework reinforces core concepts and teaches students that social
responsibility is not only about philanthropy, but also a strategic focus for fulfilling the economic, political, legal, and ethical responsibilities
expected by its stakeholders--and the profitable results expected by shareholders. Through the use of case studies, best and worse
practices, and real-life examples, the authors explore how companies fail or succeed according to their ability to adopt strategic social
responsibility. The program's streamlined approach provides instructors with the opportunity to include other sources such as readings,
cases, and projects. New online resources and a video program provide additional support for both instructors and students.
Contains case studies for courses in Business Ethics in the Philosophy or Business curriculum. This book is a collection of 35 original and
reprinted contemporary cases that focus on ethical and social issues surrounding business. It makes the students aware of situations that
require moral reflection, judgment, and decision-making.
Understanding the interrelationship of business, society and government is vital to working at any level in a company of any size. This text
uses a case analysis approach to explore this interrelationship in today’s high-tech global community. The authors crystallize the complex
array of issues that business leaders, managers, and employees face in market and nonmarket environments, from balancing stakeholder
interests and dealing with government regulations to managing crises and making socially responsible and ethical decisions. Technical
concepts come to life through a variety of cases and case questions, thought-provoking personal and professional applications, ethical
dilemmas, and practical exercises. Furthermore, an appendix offers approaches to case analysis and includes a case analysis table that
serves as a model for students and professors. With its thorough coverage of relevant issues and skill-building elements to stimulate critical
thinking, this text will prepare students to understand and confront real-world business concerns.
Being watched and watching others is a universal feature of all human societies. How does the phenomenon of surveillance affect, interact
with, and change the world of business? This concise book unveils a key idea in the history and future of management. For centuries
managers have claimed the right to monitor employees, but in the digital era, this management activity has become enhanced beyond
recognition. Drawing on extensive research into organizational surveillance, the author distils and analyses existing thinking on the concept
with his own empirical work. Drawing together perspectives from philosophy, cutting-edge social theory, and empirical research on workplace
surveillance, Surveillance is the definitive introduction to an intriguing topic that will interest readers across the social sciences and beyond.
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MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and gives readers the
analytical tools to resolve those issues. Using a combination of true stories, interesting reading selections, and a conversational writing style,
this edition prepares readers for the moral quandaries awaiting them in the professional world. Featured topics include: the nature of morality,
individual integrity and responsibility, economic justice, pitfalls of capitalism, and corporations' responsibilities to consumers and the
environment. Plus, this edition also discusses situation-specific concepts such as downsizing, whistle blowing, sexual harassment, job
discrimination, animal abuse, and drug testing. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Delve into the core of ethics today in your course with the latest practical, applied coverage found in Ferrell/Fraedrich/Ferrell's BUSINESS
ETHICS 2009 UPDATE. Whether you use this book as a supplement or primary text in your undergraduate or graduate course, the
accessible, up-to-date approach provides unmatched insights into the complex environment in which contemporary managers make ethical
decisions. The book's solid managerial framework and new updates highlight the latest developments in ethics and how they relate to overall
ethics concepts, processes, and best practices used throughout successful business ethics programs. Your students see how ethics can play
a critical role in key strategic business decisions. Captivating new cases and engaging examples reflect today's most recent business
developments and crises. Rather than focusing on intellectual reasoning alone or a philosophical discussion of ideas, the book's proven
learning features help students prepare and practice confronting the types of actual ethical dilemmas they will face in today's business world.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.

The digital traces that people leave behind as they conduct their daily lives provide a powerful resource for businesses to
better understand the dynamics of an otherwise chaotic society. Digital technologies have become omnipresent in our
lives and we still do not fully know how to make the best use of the data these technologies could harness. Businesses
leveraging big data appropriately could definitely gain a sustainable competitive advantage. With a balanced mix of texts
and cases, this book discusses a variety of digital technologies and how they transform people and organizations. It
offers a debate on the societal consequences of the yet unfolding technological revolution and proposes alternatives for
harnessing disruptive technologies for the greater benefit of all. This book will have wide appeal to academics in
technology management, strategy, marketing, and human resource management.
In the twenty-first century, as traditional divides are redefined, bargaining over corporate responsibilities has increasingly
centred around corporate reputation and the question of whether businesses are part of society’s problems or part of
their solution. This ground-breaking book treats issues, strategies and societal interaction in a homogenous manner and
analyzes the nature of the international bargaining society as it has matured. Discussing and contextualizing
contemporary debates on international corporate social responsibility, globalization and the impact of reputation, this key
text integrates them into a new and coherent framework: Societal Interface Management. Using this unique framework, it
explores the interfaces between international corporations, governments and civil society representatives. Analytic and
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revealing, the text applies the framework to in-depth studies of Nike, Shell, Triumph International, GlaxoSmithKline and
ExxonMobil. It investigates the conflicts surrounding Burma, blood diamonds, child labour, oil spills, food safety, patents
on HIV/AIDS medication and labour rights that have resulted in a large number of disciplining activities. An
accompanying website (www.ib-sm.org) contains additional case studies, as well as issue dossiers on the challenges
confronting international firms. Drawing on a wealth of experience both in research and teaching, the authors have
developed a text that integrates reputation, responsibility, ethics and accountability. Clearly constructed, it is a must-have
book for all those studying or teaching business ethics, political economics, economic geography, public relations, and
corporate social responsibility.
The world of business is constantly evolving and management education institutions will likely face a number of
challenges in keeping up with these changes. While most books focus on the needs of management education
institutions, this work addresses the needs of the corporate world in the era of the Fourth Industrial Revolution. Featuring
an extensive research study spanning 11 countries, it offers a unique perspective on the business challenges and
developmental needs of companies in emerging and recently emerged economies, and on the missing links between
those needs and management education. Using both company-specific and country-level data, the book provides
businesses and educators with rare insights and recommendations on strengthening existing partnerships (or
establishing them anew) between management education institutions and the corporate sector in order to make
management education relevant for the 21st century. The book argues that ‘relevance’ should take the center-stage of
all higher education institutions in order to accomplish their third mission, namely service to society. This is especially
important for management education institutions, whose mission is to mold future managers and leaders who can have a
significant influence on economic success and the wellbeing of society.
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